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FACTS

Hon-chancainc mald
HNEdThEP

tempPErature of
17°C adll 4Ear

round.

HEEO feEEt abowes
sE2d lEwiEl

Total area
47, H14 ha apros«y.

Forpulation:
7’000, 000 epPEOR1E.
15 Oof the
National total

Hich densaitd ZdHBE
Habitants pPreEr
SsOuUdre Meter

mountain
range
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BOGOTA o ~ WASHINGTON

More than 18B0O miles Around 70 miles oOof
of bicydcle paths and bic4HdCcle paths and
traals trdals

The wWwEEKldYd aAWBErace Ho data for weekld
UsE 15 H.5 dads dYBEMICE USE

ThEe awvweradcEe time of 3 The aWwBEradcBE

trip 15 H5 mMminutes daistance trap 15 7
dRARAMCOH . not awaaxlable

The auvuEracE distance MEN Wws. LKOMEMAOZTAA



= [ X|StiNg bicycle
network

- BOgota River



Around water sources

32 MILES
18 %

Canal molinos =
Bycicle lane Canal Salitre



As part of sidewalks

106 Miles -
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Carrera 11 Avenida Boyaca



ON A MEDIAN

20 Miles
11%

Separador calle 92
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20 Miles
11 %
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Alameda el porvenir

to Bogotéa desde el
aire villegas edit

Parque el Virrey




- Tralils were initially created for recreational purpose
+ Bicycle path master plan:

Developed more than 150 miles

_ of bicycle network in less than 5
> years. Exceeded master plan

goals.

Rules and regulations were
developed but two participating

IRUEESAND REGUEATIONS|— agencies had conflicting views.

Logo was developed but not

- PROMOTION " markefing and promotion
marketing and promotion




Work on all aspects at the
same time

- Connectivity, feeder routes
to main arteries for
transportation ease

« Harmonize policy in all
participating agencies

» Political will

- Promotion, promotion,
promotion

FEEDER ©_>
ROUTS

*

NEIGHBORHOODS



+ Work with student population both in schools and
universities

* Promote “intermodality” (Bike and Metro/Bus)
- (Get statistics on frequency, users, etc.
» Develop civic culture and listen to the “costumer”.

DO WE WANT




THANKS

sarasti@hotmail.com



