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Sticker on lid lists 
acceptable and 
unacceptable items 
to place in container

Bar - allows pickup 
by truck flipper

Barcode – for 
cart identification 
during rollout

RFID 
chip
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RFID 
Antenna

Curb side 
flipper 
(CRB)

Street side 
flipper 
(STR)

Cart rests 
on this bar







Municipal Solid Waste Stream

Paper, 35.2%

Yard Trimmings, 12.1%
Food Scraps, 11.7%

Plastics, 11.3%

Metals, 8.0%

Rubber, Leather, and 
Textiles, 7.4%

Glass, 5.3%

Wood, 5.8%
Other, 3.4%



RECYCLEBANK IN ACTION



WHAT WE DO



LOG IN



MY ACCOUNT



SHOP!



DONATE

"RecycleBank presents an opportunity for 
businesses that care about the environment and 
their community to develop loyal customers and 
brand recognition.“

Ron Wilson, President and COO of Philadelphia 
Coca Cola Bottling Company

“Coke supports projects that encourage greater 
and more efficient recycling. Examples include 
RecycleBank in the United States.”

Page 7, The Coca-Cola Company 2005 
Environmental Report



CHECK OUT & ENJOY

$10 Off 10

$10 Off 10



HOMES RECEIVE THEIR REWARDS IN 3 - 5 BUSINESS DAYS

http://images.google.com/imgres?imgurl=http://www.sode.org/images/HappyHarrys.gif&imgrefurl=http://www.sode.org/plunge/2002bear.html&h=69&w=170&sz=4&tbnid=FdG0O-VT_v-5RM:&tbnh=38&tbnw=94&hl=en&start=10&prev=/images%3Fq%3Dhappy%2Bharry%2527s%2Blogo%26svnum%3D10%26hl%3Den%26lr%3D%26rls%3DHPIB,HPIB:2005-21,HPIB:en


PARTNERS



DEMAND FROM MUNICIPALITIES

Number Of Landfills In U.S.    1988-2005

7,924
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3,558

3,197 3,091

2,514
2,314 2,216

1,967 1,858 1,767 1,654

1988 1989 1990 1991 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2005

LANDFILL FACILITIES, 2005

Region
Northeast
South
Midwest
West
U.S. Total

133
581
425
515

1,654

* Excludes landfills in A laska and Hawaii.
   Facilities shown for 2004 were assumed to  
   be operational in 2005.

Source: U.S. Environmental Protection Agency

WASTE NEWS/SCOTT 
M ERRYWEATHER

Number of  
landfills*



DEMAND FROM MUNICIPALITIES

Weekly Recycling Home Output
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Clayton, NJ Pre-RecycleBank Recycling Rates

Post RecycleBank Recycling Rates
Clayton had a good recycling 
program before RB.



DEMAND FROM MUNICIPALITIES
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WE SERVE YOUR COMMUNITY

IBR • Incentive Based Recycling
RecycleBank rewards your home for the amount you recycle

Container Management
RecycleBank provides your home with a 35, 64, or 96 gallon RecycleBank 
Container that has an imbedded barcode. 

Research and Reporting
RecycleBank provides a complete suite of reports that includes detailed 
performance analysis of recycling rates, participation rates, and collection 
efficiency at the household, street, route, neighborhood and municipal level. For 
our vendor partners, we provide a complete suite of marketing analysis reports.

Community Outreach
RecycleBank provides a comprehensive community outreach program that 
supports a focus on the environment and the value of sustainability.



THE PRESS AND INDUSTRY RECOGNIZE THAT

“Recycling Rewards…Finding Gold in the Trash.”

“It's revolutionary….."We are so excited.”

“It Pays To Recycle. RecycleBank 
revolutionizes the way we think about waste”

“Recycling company offers Win-Win solutions.”

“You Can Bank on RecycleBank”
* story on RecycleBank from EPA website







A WINNING PROPOSITION

WHO WE ARE

Businesses
Households

Community Environment

A Winning Proposition:



INTRODUCTION
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