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COMMUTER CONNECTIONS
PROGRAM OBJECTIVES

Encourage alternatives to SOV commuting
Reduce vehicle trips and miles traveled

Reduce traffic congestion and improve
air quality
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FY24 MARKETING ACTIVITIES
FALL/WINTER SCHEDULE

Car Free Day 2023

Newsletters Fall/Winter

GRH & Rideshare Fall Campaigns

CarpoolNow and ‘Pool Rewards Campaigns

Spring Umbrella Campaign Concepts

Employer Recognition Awards Brochure (call for nominations)
incenTrip Rebranding

Bike to Work Day Sponsor Drive and Creative Concepts
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COLLEGE CAMPUS CHALLENGE Car Free Day

CAR
FREE

DAY

Digital toolkit to promote event
The University of Maryland had
the most pledges in 2023

Take the Free Pledge at CarFreeMetroDC.org

METRO DC

al 4
9.22.23

CHALLENGE
2023

4

Take the free pledge to be eligible CAR
for great prizes, even if you're
-lite!
letro

already car free or car- FRE E

METRO DC
al 4

9.22.23

#CarFreeDay

Iz COMMUTE
A SMARTE|
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OBJECTIVES & STRATEGY Newsletter

Report on relevant TDM news
Promote Commuter Connections services and special events
Reach

Employer Transportation Coordinators
Committee members

Other TDM stakeholders

Federal ETCs (w/insert)
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FALL NEWSLETTER & FEDERAL ETC INSERT

f7COMMUTER
CONNECTIONS.| av7s wonx

The Commuter Information Sourca for Maryland, Virginia, and the District of Columbia

Some company leader

looking for their employees to resume commuting ta the

office, while at the same time trying to find symmetry

between that and working from home. Employ re

more open

in the office. a compromise which provides in-person
hile retaining a measure of employee

It IS Not UNcOMmMON in major metropolitan areas such
the National Capital Region for employ have more
than an hour commute each way; lost hours a day that
re rediscovered during the pandemic and filled with
family. hobbies. exercise. friends. pets. ch and getti
ay up a bit later 1o watch the end of the game

Last fall, Resume Build
surveyed 1,000 busin
implemented a return-to-office p
10in 2023. Among their findings:

+ 90 percent of companie
not return

nt of companies are offering incentives o
kers to return

odonnellcoMPANY

+2 Retur to Oce- AWark

Issue 4, Volume 27 FALL 2023 WHAT'S INSIDE . S

e Time Carpoct o Py
Drvers Ea

3 cashfor Carpacting!

4 Nominate Your organization
for the 2024 Empinyer
Recogeitin Awargs.

5 Employer Case Studles
5 The Great Commute Redcot

i1 plan to change their hybrid work policies;
40 percent plan to require employees to report to the

five days per week
The Resume Builder survey found the top 10 employer
incentives
atered meals

commuter benefits

salary raises

improved office space

more casual dress code

1eam or company events

pet-friendly office/pet stipend

childcare
As 10 reasons why employers prefer workers at the
55 percent named improved communication, 50 Dnr"enl
cited creativity, 48 percent productivity, 39 percent
company culture, and 31 percent employee oversight

urce: Resume Builder, 202

Forbes reported on another survey that
what it might take for workers to return to the office.
Robin, a workpl rm, surveyed 580 pmgmep=
last fall and fc
if they had something to gain from it, besides
their job.

office if they knew their team
- 40 percent of workers nrﬂfPerﬂ f:

company ex

and Dramslﬂrmlnnw\lh lhDH' team (S

0 3)

1.5. 15 not alone in its challenges of getting employees
inio the offce. Future Forum. a researd

fic -m Britain, 28 percent in Ausirala,

Continued on page 2

Newsletter

ETC UPDATES

WHITE HOUSE: IN-PERSON WORK CRITICAL TO WORKPLACE CULTURE

81 percent of fex
of these servi

other subsidies for transit or

preferential parking for carpools and vanpools
carpool subsidies/cash payment (18%)
Guaranteed Ride Home (15%)
bikeshare memberships
carshare memberships (7%)
The Biden Administration would like federal workers
to return to the office. In an August email to Cabinet
members. White House Chief of Staff Jeff Zients said
in-person wark is “critical
: workplace culture and to meeting
s will. however. cantinue to u:

telework and may aliow
fully remotely.

“Newer members of our team—wno will be the future

Each agency must prepare a new work environment
plan to increase in-per: i: these plans will be
implemented starting in November

The Chief Administrative Officers (CAO) for the National
Capital Region wrote 1o nda Young, Office of
Management and Budget Deputy Director, in Support of
Pre: it Bider urn-to-work policy and to provide
perspectives as the government's partners in the region.

ated that their members employ
0 individuals and. while the majority 2

in the office. the local jurisdictions

some employees to ts

Continued on page 2
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FALL eNEWSLETTER
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COMMUTER CONNECTIONS.

& SMARTER WAY T8 WERK

Return to Office - A Work in Progress

Some company leaders arcund the Washington, DC region are still
looking for employees to resume commating 1o the of while &t
the same time trying to find symmetry between that and working
from home.

Real-Time Carpool App Pays Drivers Each Trip

Driving alone to work in the Washington, DC region can get pricay
for employees. On the days they drive into the office, they can gat
paikd 510 each time they pick up ancther commuter, using the real-
time carpool app, Carpooiiow.

Cash for Carpooling

The ‘Fool Rewards program pays new carpoolers who commute at
least twice a8 week. Employees who carpool over a 90-day period
can eam up to $130 for tracking tripa cnline and completing &
survey.

More News

Newsletter
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OBJECTIVES & STRATEGY Fall Umbrella Campaign

Media budgets:
$625,000 (Total)
$360K for Rideshare
$240K for Guaranteed Ride Home- DC region

$25K for Guaranteed Ride Home- Baltimore region
Continuation of the creative launched in Spring 2023

Return-to-Office focus, encouraging:
Carpool and vanpool use
Guaranteed Ride Home registrations and reregistrations

Other alternative modes of transportation
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MEDIA BUDGET (NET) Fall Umbrella Campaign

Rideshare

Broadcast Radio $148,002

Spanish Radio $19,996.25
Out Of Home

YouTube $1,500 26.5%

Social $4,500 Radio
41.3%

Digital $89,500

Out Of Home $95,000

Total $358,498.25

Spanish Radio

5.6%
Social

Digital
25.0%
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MEDIA BUDGET (NET) Fall Umbrella Campaign

Guaranteed Ride Home

Broadcast Radio $108,013.75

Spanish Radio $11,985
YouTube $1,500

Out Of Home
Social $2,000 R
Digital $31,500
Out Of Home $85,000
Total $239,998.75

Digital
13.1% .
Social

0.8%—_\\_\_‘—\—0‘

Spanish Radio
5.0%
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MEDIA BUDGET (NET) Fall Umbrella Campaign

Guaranteed Ride Home - Baltimore

Broadcast Radio $24,975.50
Total $24,975.50

V2 COMMUTER CONNECTIONS.

A SMARTER WAY TO WORK
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ADDED VALUE SUMMARY Fall Umbrella Campaign

Approximate value in negotiated value ad:

$48,960 for Ridesharing
$26,210 for Guaranteed Ride Home
$7,500 for Guaranteed Ride Home Baltimore
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DIGITAL BANNER ADS Fall Umbrella Campaign
Ridesharing

s e ey f \ %CUMM“TER
; CONNECTIONS.
T o G ET H E R A SMARTER WAY TO WORK ' L
| I S0 , l
SHARING A RIDE EVEN A FEW TIMES A WEEK '-" ‘L':"pH?ATs "
CAN SAVE MONEY AND CREATE POSITIVITY. !
> AY SHARING A RIDE EVEN A
X TOGETHER. Giecnows. [§ RELAX = i
EI-IMIE ﬁ HII}E EVEN A FEW TIMES A WEEK & s w74 weak - CREATE POSITIVITY.
J Wl 1
ONN 1]}
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GAS PUMP TOPPERS Fall Umbrella Campaign
Ridesharing
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ENGLISH & SPANISH RADIO SPOTS Fall Umbrella Campaign
Ridesharing

I7 COMMUTER CONNECTIONS.
Odonne”COMPANY “ A SMARTER WAY TO WORK
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IN-STORE AD
Fall Umbrella Campaign
Ridesharing

TOGETHER

WORK'S HARD ENOUGH.

-
\ N YOUR COMMUTE DOESN'T HAVE TO B

253 !-:59 =
i

;“,r

odonnellcomMpa
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DIGITAL TRUCK AD Fall Umbrella Campaign

Ridesharing
I TOGETHER,  “winaiecd
odonnellcoMPANY Vz COMMUTER CONNECTIONS.
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SOCIAL MEDIA
(FACEBOOK/INSTAGRAM)

RELAX FUN
TOGETHER, TOGETHER.

Sh ing a ride f w t imes a week Get more smiles out of every commute mile!
a

N save mone
WHAT S
WDRD

1‘ il o

-‘ P

Q-A 17zCOMMUTER l
L_; L2 —

I7zCOMMUTER
CONNECTIONS.

TOGETHER.

Share the ride. Skip the stress.

ni‘;‘

Follow the path of positivity!
—

L‘ ZCOMMUTER

CONNECTIONS.

DOING |
GOOD ..

L
\___/ IFZCOMMUTER
CONNECTIONS.

Fall Umbrella Campaign
Ridesharing

BETTER
TOGETHER.

Sharing the ride with friends is tons
more fun.

=
L
-

/ [I7zCOMMUTER
= CONNECTIONS.

TOG fﬁER.

Share the ride with your favorite people.

%t
ﬂ' - ‘ 72 COMMUTER

CONNECTIONS.

V2 COMMUTER CONNECTIONS.

A SMARTER WAY TO WORK
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SOCIAL MEDIA (LINKEDIN) Fall Umbrella Campaign

Ridesharing
17z COMMUTER
SR COMNEETONS
TOGETHER.
Free Ridematching Services for Your Sta;! ) l Learn more I
ke Comment Repost ‘7 Send
odonnellcoMPANY fz.COMMUTER CONNECTIONS.
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STREAMING & YOUTUBE VIDEO Fall Umbrella Campaign
Ridesharing

FREE (g~
GUARA .
N

RIDE HC

I7 COMMUTER CONNECTIONS.
Odonne”COMPANY “ A SMARTER WAY TO WORK




DIGITAL BANNER ADS

GUARANTEED!

GET A FREE GUARANTEED RIDE HOME, EVEN IF
YOU'RE COMMUTING JUST A FEW TIMES A WEEK.

A FEWI DAYS A. WEEK

GET A FREE GUARANTEED
RIDE HOME, EVEN IF
YOU'RE COMMUTING

JUST A FEW TIMES

GUARANTEED!

GUARANTEED!

* UNEXPECTED EMERGENCIES f — \ A WEEK.

/ \ * UNSCHEDULED OVERTIME

[\-1

17z COMMUTER
CONNECTIONS.

A SMARTER WAY TO WORK

* UNEXPECTED
EMERGEMCIES
= UNSCHEDULED

7N ¥zCOMMUTER
[ W CUNNECTIIJNSJ

A SMARTER WAY TO WORK

=

Some restrictions apply.

GUARANTEED!

GET A FREE GUARANTEED RIDE HOME, EVEN IF
YOU'RE COMMUTING JUST A FEW TIMES A WEEK.

+ UNEXPECTED EMERGENCIES
+ UNSCHEDULED OVERTIME

odonnellcOMPANY

EVEN IF YOU'RE COMMUTING

Fall Umbrella Campaign
Guaranteed Ride Home

COMMUTER CONNECTIONS.

A SMARTER WAY TO WORK

GUARANTEED!

GUARANTEED!

GET A FREE
GUARANTEED RIDE
HOME, EVEN IF
GET A FREE GUARANTEED YOURE cOMMUTING
RIDE HOME, EVEN IF frptis)
YOU'RE COMMUTING JUST

A FEW TIMES A WEEK. " EMERGENCIE:

EMERGENCIES
* UNSCHEDULED
« UNEXPECTED EMERGENCIES ONERTINE
» UNSCHEDULED OVERTIME e ookt et

%% COMMUTER

I7zCOMMUTER CONNECTIONS

CONNECTIONS

A SMARTER WAY T0 WORK

Some e

V2 COMMUTER CONNECTIONS.

A SMARTER WAY TO WORK



GAS PUMP TOPPERS Fall Umbrella Campaign

Guaranteed Ride Home

GUARANTEED! ™

i COMMUTER
CONNECTIONS | sopemme,

odonnellcoMPANY V2 COMMUTER CONNECTIONS.
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ENGLISH & SPANISH RADIO SPOTS Fall Umbrella Campaign

Guaranteed Ride Home

Home (English)
30 sec. C.
fz.COMMUTER CONNECTIONS.
OdonneIICOMPANY “ A SMARTER WAY TO WORK
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ENGLISH RADIO SPOTS Fall Umbrella Campaign

Guaranteed Ride Home Baltimore

NEWSRADIO
1090 AMY 101.5FM

odonnellcoMPANY fz.COMMUTER CONNECTIONS.
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IN-STORE AD

odonnellcOMPANY

FREE RIDE
GUARANTEED!

4

SIGN UP
TODAY. |
FOR FREE!

!

GET A FREE GUARANTEED
RIDE HOME, EVEN IF YOU'RE
COMMUTING JUST A FEW
TIMES A WEEK.

« UNEXPECTED EMERGENCIES

« UNSCHEDULED OVERTIME

Fall Umbrella Campaign
Guaranteed Ride Home

V2 COMMUTER CONNECTIONS.

A SMARTER WAY TO WORK



DIGITAL TRUCK AD Fall Umbrella Campaign

Guaranteed Ride Home

RN TR
0o 3 ; n > =5 4
i dy - .

=
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SOCIAL MEDIA Fall Umbrella Campaign
(FACEBOOK/INSTAGRAM) Guaranteed Ride Home

GUARANTEED!

GUARANTEED!

l ‘ I7zCOMMUTER
CONNECTIDNS

GUARANTEED'

=
e L’ =
p;. ZCOMMUTER . FZCOMMUTER

' CONNECTIONS. CONNECTIONS.

GUARANTEED! GUARANTEED!
’ ' 172 COMMUTER I7ZCOMMUTER
CONNECTIONS. CONNECTIONS

odonnellcoMPANY V2 COMMUTER CONNECTIONS.
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SOCIAL MEDIA (LINKEDIN) Fall Umbrella Campaign

Guaranteed Ride Home

GUARANTEEDI

zCOMMUTER
CONNECTIONS.

A SMARTER WAY TO WORK
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STREAMING & YOUTUBE VIDEO Fall Umbrella Campaign

Guaranteed Ride Home

TODAY!
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CARPOOLNOW APP
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OBJECTIVES & STRATEGY CarpoolNow App Campaign

Media budget: $15,000

Campaign - November to January

Objectives:
Primary focus is to promote and encourage ondemand or “dynamic
ridesharing” through the CarpoolNow Mobile app, especially in areas
where slugging is popular. In addition to slugline spots, the app has
access to over 400+ parking lots.

Promote and encourage use of the CarpoolNow Mobile App

Raise Awareness of the Flexible Vanpool component of the CarpoolNow
Mobile App

odonnellcoMPANY VzCOMMUTER CONNECTIONS.

A SMARTER WAY TO WORK




MEDIA BUDGET (NET) CarpoolNow App Campaign

Social Media $1,000.02 : :
Social Media

Broadcast Radio/Events $13,965.50

Total $14,965.52

Radio Events

VzCOMMUTER CONNECTIONS.

A SMARTER WAY TO WORK
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JINGLE BALL EVENT CarpoolNow App Campaign

RRRRR

ONEREPUBLIC

JELLY BIG TIME

ROLL RUSH
FLO COEs
X DOECHI  FLO @ «
MONDAY MELANIE DAYID
12.11.23 MARTINEZ  KUSHNER

CAPITAL ONE

48-HOUR PRE-SALE \ DREAM  (G)I-DLE

10/3 AT 10AM
GENERAL ON-SALE

10/6 AT 12PM X ﬂ; (i

odonnellcoMPANY VzCOMMUTER CONNECTIONS.
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RADIO SPOTS CarpoolNow App Campaign

<))

CarpoolNow
30 sec.
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SOCIAL MEDIA CarpoolNow App Campaign

RIDESHARE
HAS ITS
BENEFITS

carpoolnow.org carpoolnow.org carpoolnow.org
800.745.RIDE  CarpoolNow 800.745.RIDE  CarpoolNow 800.745.RIDE  CarpoolNow

odonnellcoMPANY VzCOMMUTER CONNECTIONS.
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‘POOL REWARDS ¢

odonnellcOMPANY
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OBJECTIVES & STRATEGY ‘Pool Rewards Regional Campaign

Media budget: $20,000

Campaign - October to January

Objectives:
Raise regional awareness about the ‘Pool Rewards program using
existing FY23 creative assets
Encourage commuters to register for and complete the program over

a 90 day period

V2 COMMUTER CONNECTIONS.

A SMARTER WAY TO WORK
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MEDIA BUDGET (NET)
Social Media $750

Native Article $3,650

Banner Ads $8,000

Broadcast Radio $7,582

Total $19,982

odonnellcOMPANY

Radio

37.9%

‘Pool Rewards Regional Campaign

Social Media
3.8%
Native Article

18.3%

Banner Ads
40.0%

V2 COMMUTER CONNECTIONS.
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RADIO SPOTS ‘Pool Rewards Regional Campaign

<)

‘Pool Rewards
30 sec.

I7 COMMUTER CONNECTIONS.
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DIGITAL BANNER ADS ‘Pool Rewards Regional Campaign

7 O]
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WTOP.COM NATIVE ARTICLE ‘Pool Rewards Regional Campaign

White House's

Live Radio

Ltogn |

‘SHARE THE RIDE. MAKE A BUCK! POOL QE.\!EEE.%

SHARE
THE RIDE.

MAKE
A BUCK!

‘POOL REWRRDS
o arien

V2 COMMUTER CONNECTIONS.
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SOCIAL MEDIA ‘Pool Rewards Regional Campaign
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495 NEXT VALUE AD ‘Pool Rewards Regional Campaign
Radio Spots & Banner Ads 495 NEXT

‘FoOOT Rcwards

495 NEXT
30 sec.
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2023
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EMPLOYER RECOGNITION AWARDS ™"~ , ="

. = p——— - - E

odonnellcoMPANY V2 COMMUTER CONNECTIONS.

A SMARTER WAY TO WORK




Employer Recognition Awards

Objectives:
Develop a theme (concept) for the FY24 Awards
Promote award winners in local newspaper
Media budget: $7,500

odonnellcoMPANY VzCOMMUTER CONNECTIONS.
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NOMINATION BROCHURE

[ COMMUTER
CONNECTIONS. | =2 1o Tten

PRESORTED
FIRST CLASS -

MsFapallin Washingen Coun: et &vr nirant

T TNbh ol & h NS Bdasn us. rosTAGE Awards are given

Washingion, I 20092 PAID in the following

Pemit No_ 770
Washingtan D.C.

categories:

Offering a host of commuter incentives
1 encourage and rewsrd employees
for using alternative means f
transportation to and fromwork.

Educating about and championing for
the use of alternative transportation
options by frequently promoting
available commuter programs

to employees in crestive and
effective ways.

Apply now for the 202 & Commuter

2 Connections Employer Recognition Awards.
Providing a pelicy framework and
technology to allow employees to
seamlessly work from home, or at a

Incal telewerk or co-working center,
one or mare days per week.

. 4.9 L]
[ T A e o 1
F o ;
20 |EmpLoYER
RECOGNITION
e e A B WA “wa | 20|EMPLOYER 24 |awaros

RECOGNITION
DE, MD, ANDVA EMPLOYERS TAKE CENTER STACE 24|awarns

FOR INNOVAT ION AND EXCELLENCE

odonnellcOMPANY

Employer Recognition Awards

e
Has your organization g
made a
any of the following
areas? If so,
apply now.

f""ll)

AIRALERTS
RECEIVINg frEe & Mall 3ErTs from CIESN AIF PArtners a

ut
forecasted unhealthy Code Orange/Red days to encourage
es to Improve alr quallly by teleworking, bicycling,

‘walking, ridesharing, or taking transi.

nll:v:UNG AND WALKING

erence in zuzd
WINNER

A bit about
last year’s winners:

s
&

MARKETING

Federal Home Loan Mortgage Compary
McLean, VA

s,
"
*atrg gurs®

%,

0v1INg DIKE FACks, FISI StaH0NS, IOCKERS, 3Nl OF SHOWE [ACHtiEs for

b\[vmsls:n-]wilh-r
purchases, Imprevement, repalr, or storage.

CLEAN ENERGY VEHICLES
Frovking electric car charging stations, of &
s Venicies or nybrids.

DISCOUNTED MEMBERSHIPS
Offering discount memberships ko neart
cai

GUARANTEED RIDE HOME
PrOmOting ana/or SUPpIEMENting Commute
£ Ri

RIDESHARING

Bromating Commuter C:
carpools and vanpoal
FiEmatching service.

TELEWORKING
Fruv ing management suppor, train
employees towork from home. a rem:

fering a direct menthy bicycle beneflt for

Freddie

INCENTIVES

George Mason Universi
Arlington, Fairfax, and Manassas, VA

TELEWORK

Abt Associates
Rockville, MD

Gearge Moson Unieersy

Hing
space, elther on a part-time, full-time, or o cianat et

TRANSIT AND VANPOOLS
arterng montny ansit anavanpec)
throug

wurkpa[z;nd fot

WORK SCHEDULE ALTERNATIVES

Erng nexinle
workweek schedu

prr and discounted
annwal member o Capital < are offered for
just$25,

BMU's various er incentive progroms have led to an
stmated red mploy ez v chicle miles traveled by
9,878,600 and 448,500 gollors of gos.

{oeonae
N

VzCOMMUTER CONNECTIONS.

A SMARTER WAY TO WORK




NOMINATION FORM

Please apply with this form or apply snline at
commutercennections.rg/emplayer-recognition-sward

n EMPLOYER

24 | aw

Eligibility
msoprs e Dl of Eolani st o Mo Vg e i or expanded an employes atermae
COMTL of el GO sy Sppy o thass Swarcs. 10 b Fograms must 23 Improven etore Ay 1, 225,
et O O 1 3 Progr S . ISk O 3 e O ATy 10 Gt SICEESSl, LT, 210 QU i
Deadline
e appcanan gextine s Jnary 3

CAIMECINS STy EpICyer-FecogRIEn WIS

@

mimurer cor
Douglas Frankin
Tt Capnt e L Sune o
Washingian, 0 429
et 200,96
webmasier
CommuerConNertons a1
Instructions
Norintiors carybe subritts oline cr oy using this ferm,and = ormation requeste in tems 1-5. plus the pregram suremary narrate
o il e ot A g i A b o el
pemteey
1.CONTACT INFORMATION
Organization,
Addre:
.
Progeam Cantact
Phone,
Emil
Dt Program Began [must have been iri
Name of Program i aplicable)
Name, Email, and Phore of Persan Subimitting Narmination Form fif ifferent from above)

2. AWARD CATEGORY
hich 2ward catagary below bestd 1 your program? (Se2 beechure or webisitafor dascription
O Markating O incentives O Teework
Is there a secandary categary youwould like 1o 2pgly far? (Notex You can anly win in one calegory.
O Marketing Dlincentives 0O Telewark CINone
3. TYPE OF ORGANIZATION
Please mark one of the choices below hat best describes your organiation.
[ Private secto (] Local, state ar feceral governmant
] Nan- gt rganization ] Other
B
4 NUMBER OF PARTICIPANTS
Hows many people o you amploy in the Washingtan metropolitan are:
At how many woriksites?
3l number of program participents in the Washingtan metrogolitan arex

CORNEEONS 7

odonnellcoMPANY

Employer Recognition Awards

5.ACKNOWLEDGEMENT

| acknawledge har | am auiharized o Subi tis nominadion o on behall of my organ(zacion and that, f selecied as a winfier, my organizatkan wil
Baricipate 1 the aw s ceremony and videg, and hat Commurer Cannectons will promose Ty organZaiion's ves cnline and in prn.

gnet e

6. PROGRAM SUMMARY NARRATIVE

P 3 -3 B ey S P RO, T 2 L] 2 Y = M AN i
(A B.C. D} 1 3 Separate paralrapn and Provide MeaSUaDIE fesul's O 1 Programm. Wieever pos

PYONIIE 2 CIEar, CONEISE GESCrDN O YOUT PrOQFAFTS 2CINIES. I YOU 31 3 JrEviLS COMiMLses CONMECIINS aWard Winer, pi:
een

W INILIINGS Nave (2Ken Lace AAG/0F W31 s Deen Gone CHTTETEntY T ENCourage

Ouesions ané poimis 1 address i narrauie If spplicable:
A. Descriptonor Program

Wt Was Tha SIUSTIOR O CORION IhaE 16 0 ThE CrEatn af your program?.
WIat were (e prOgraim’'s Qoals ant W 112 i DESA SUCCESSTuLIn Mesting s god
What have the resuls been Compared 1o previous years

Sianial INCreases In employee partcipa

WS IYDE Of EDMIMULET BenENTs, Services, INOrMation, T AMERNIES Are aNTeret 1 SMPIOYEES 21 haw Ny (362 AUVANage of £3n?

+ How are the varous preograms promotes wihin your warksite?

* I parking s grovided, i 1 ree or emplayee paid? f emplayee pad. are carpouis given discounts or preferencal parking spaces?

+ DO you Niave Dike racks, I0CKETS, FIOt SIZDONS. ANG/0F ShOWES Taciles?
+ Dayou affer bikesharing discouns?

- Are X oF COMpreSsed wark wesks oftere?

+ Haw many emplayees telework and how afien o they da

mbinaiion of ba?

- WL P Of 1riming 3n(3 o 3Menitiss 372 Oered 10 M3RAZEMENT 314 10 EMICY S5 WAD IEleWark”

YO TESeworK PrograIm MIOral OF 00 you Tiave 3 formal iElework pot
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SPRING UMBRELLA CAMPAIGN

Review existing market research including the 2022 State of the Commute
Report

Design new creative concepts for the Spring 2024 campaign
Present creative concepts to State Funders

Present creative concepts to Marketing Workgroup

Refine chosen GRH and Rideshare creative concepts
Develop self-mailer as first released creative assest

Develop media plan and build out creative assets
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INCENTRIP REBRANDING
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INCENTRIP REBRANDING

Survey developed and sent to incenTrip users and a sample of the general
public

Four name options were presented for consideration
The new name of the incenTrip app will be CommuterCash

A new logo will also be designed
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OTHER PROJECTS

Commuter Connections 50th Anniversary
New 50th anniversary logo design in the works
Other deliverable still TBD
Commuter Connections Website Templates
Home page and inner pages template designs in development
Mega menu navigation to be implemented
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THANK YOU
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