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NoVaRides.org page views:

• English: 50,000
• Spanish: 14,000

370% increase over entire 
2021 campaign
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Online display ads:

• 0.26% Click Thru 
Rate (CTR) Overall

• 0.29% CTR for ads in 
Spanish

Twitter:

• 25% CTR
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WTOP Email

• 8% Open Rate
• 1% CTR

WAZE:

• 536,319 impressions
• 7,500 clicks



NVTC Post-Shutdown Marketing

• NVTC will seek a grant from 
DRPT and a local match to 
conduct a “return to 
ridership” marketing 
campaign

• If awarded, NVTC will lead a 
collaborative marketing effort 
on-air and online targeted to 
potential Northern Virginia 
riders

• The marketing campaign 
would complement efforts by 
Metro and NoVa providers
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Questions?
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