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Radio Value Added Promotions

106.7 WJFK-FM
– 140 Bonus :15 second liners promoting the Guaranteed Ride Home program
– On air/online promotion ran for 2 weeks promoting Guaranteed Ride Home program
– Contest page to register to win Commuter Connections car emergency kits; link & logo on website

94.3 WWXX-FM
– On air promotion ran 60 thirty second promos over 2 weeks having listeners tune in to win Commuter 

Connections car emergency kits; gave away 10 car kits.
– Rotating banner ad on website; link & logo on website
– Email Blasts during the course of the campaign to database consisting of over 24,000 registered users 

promoting Guaranteed Ride Home program
105.9 WJZW-FM

– 119 Bonus/PSA :60 Radio spots 
– On air promotion ran 20 thirty second promos over 2 weeks having listeners tune in daily at a chance to win 

Commuter Connections car emergency kits; gave away 10 car kits; link & logo on website
96.3 WHUR-FM

– 42 Bonus/PSA :60 Radio spots 
– On air promotion ran 32-ten second Guaranteed Ride Home promos over 2 weeks having listeners tune in to 

win Commuter Connections car care emergency kits; gave away 10 car kits.
107.3 WRQX-FM

– On air promotion ran 2 weeks-20 thirty second promos having listeners tune in daily at a chance to win 
Commuter Connections car emergency kits; gave away 10 car kits; link & logo on website



Radio Value Added Promotions

Bike to Work Day Promotions
94.7 WTBG-FM (The Globe)

– 57 Bonus/PSA :60 Radio Spots. 

– Bike-to-Work Day  2 week promotion supported by 30 promos. 

– On-site presence at Freedom Plaza pit-stop with station merchandise 
giveaways.

– Online contest –People who registered for event through Globe website 
had a chance to win a bike. 

– Provided on-air interviews before the event.



Radio Value Added Promotions
Commuter Connections Network Members Promotions

Rappahannock-Rapidan Regional Commission
– WMZQ 

Virginia Railway Express
– WWXX-FM

Frederick Transit
– WAFY-FM

goDCgo.com
– WRQX-FM



Bike to Work Day 2007



Bike to Work Day 2007

Participation

– Greatest participation in history of event
• 6,606 participants (6,267 in 2006)
• Up 5.4% from last year despite cold and drizzly weather conditions

– Increase from last year of cities in Washington area to host event 
• 25 pit stop locations (up from 21 in 2006)
• Nearly 1,500 cyclists congregated at Freedom Plaza

– Elected officials greeted and encouraged cyclists



Bike to Work Day

Sponsor Support

– Sponsorship drive helped generate funds for prizes and giveaways.

– Commuter Connections secured 27 sponsors for event.

– Regional sponsorship drive generated $21,000 in cash (30% increase 
over 2006) to supplement the purchase of 6,500 red T-shirts at a cost of 
$22,734.  

– In-kind donations reached approximately $20,000; were used as raffle 
prizes   and giveaways for the local events. 



Bike to Work Day

Media Coverage

PRINT
– Leesburg Today
– Metro Herald
– Washington Afro-American
– Washington Business Journal
– Washington Times
– Washington Post Express

RADIO
– WPFW FM 89.3
– WMAL 630 AM
– WARW 94.7 The Globe

WEB
– www.gazette.net
– www.bikeandbrunch.com
– http://bikewashington.org
– www.bikingbis.com
– http://dcmetblogs.com
– www.examiner.com
– www.94.7theglobe.com



Employer Sales Kit

• Employer Outreach Ad Hoc Group was presented with and voted on several 
portfolio choices via extranet.

• Employer Outreach Ad Hoc Group reviewed draft brochure copy via 
extranet and provided edits.

• Sales Kits to be printed by end of June.



Employer Sales Kits



Washington Post Radio Promotion

• Sponsorship with Washington Post Radio for Washington           
Nationals Major League baseball team 

• $10,000 package included: 
– 21 live in-game broadcast mentions during opening week.
– 7 - :60 second and 14 - :15 second spots aired during games on 

opening week. 
– 25 promotional mentions on Washington Post Radio;  
– Five radio station patrons who rideshare won an emergency car care kit 

along with a pair of Washington Nationals tickets, courtesy of Commuter 
Connections.   



Clean Air Partners Sponsorship

Commuter Connections received the following:

• $10,000 package included: 
– Commuter Connections was mentioned in 25% of all radio 

announcements.
– Logo appeared in 100% of print advertising, 50% of transit 

advertising and prominently placed in 40,000 Clean Air Partner’s 
brochures and flyers. 

– Brochures and flyers were distributed at Metro & bus stations as
well as community events. 



Bus Backs



Bus Sides



Employer Newsletters



Employer Recognition Awards



Questions & Answers

• Any questions or comments?



FRED ERI CK DOUGLASS MEMORIAL BRIDGE "EXTREME MAKEOVER"

JULY-AUGUST 2007 BRIDGE CLOSURE AND RENOVATION

What is happening?

.The District Department of Transportation (DDOT) is embarking on a "complete makeover" of the Frederick Douglass
Memorial Bridge, to extend its lifespan and viability as a major entrance into Washington, D.C. This "makeover" is
the first phase of an initiative to transform the South Capitol Street Corridor into a grand urban boulevard that will
improve mobility and access and provide a fitting and beautiful gateway into our nation's capital.

.Improvements to the Frederick Douglass Bridge have been under study and evaluation since late 2001.

What improvements are being made?

.Currently, the Frederick Douglass Bridge (South Capitol Street) continues on land as an elevated structure
approaching 1-395 and the U.S. Capitol. As such, it is a major barrier to pedestrian/bike, motorist and commercial
access in and around the Anacostia Waterfront area.

.In July and August 2007, approximately 200 feet of the bridge's northern approach will be lowered by up to 10 feet
from its current elevated position to create an at-grade roadway with a new intersection at South Capitol Street and
Potomac Avenue.

.Lowering the roadway will provide better and safer access to and from new development and major employment centers
that are being built in the surrounding waterfront development. Additionally, the lower bridge and improved streetscape
will result in a more attractive profile in the neighborhood.

.Additional improvements will occur such as painting the bridge and putting down new pavement.

.Further enhancements on the bridge and along the South Capitol Street Corridor will occur in the near term, such as new
lighting and railings, pedestrian improvements, new and improved utility drainage structures and resurfaced streets.

.A replacement bridge is planned in the next ten years with a world class design that will provide an architectural icon
for the area.

When is the near-term bridge lowering scheduled to occur?

.The bridge lowering is scheduled to take place during July/August 2007, with remaining work scheduled to be
completed by April 2008, in time for the opening of the new National's Ballpark, which is currently under construction.

What construction impacts are expected?

.The traveling public will be impacted by this summer's bridge lowering, specifically residents of Washington D.C. and
Maryland and Northern Virginia commuters who travel into downtown D.C. via the Frederick Douglass Bridge.

.During July and August 2007, all lanes on the bridge will be completely shutdown to traffic and pedestrians to allow
for the efficient and safe completion of work.

What are the alternate routes to get into D.C.?

.Northbound drivers will follow signed detours to the 1-295/11 th Street Bridge providing direct access into D.C.

.Southbound drivers will follow signed detours to 1-395 South across the 11th Street Bridge to 1-295 South
into Maryland.

.Drivers also may use New York Avenue or Benning Road.

***
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