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MyLink Teen Summer Pass
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$30 for Three Months of Local Bus Rides

Challenges:
• Car-centric community
• Teens age out
• Limited advertising funds



MyLink Teen Summer Pass
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MyLink Teen Summer Pass

• Piggyback on existing 
newspaper/online ads

• Flyers for schools
• On-board notices
• Rider Express email/text alerts
• Facebook
• Community events
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2017 Marketing Efforts 



Potomac Nationals Partnership

•Team photo 
giveaway/autograph 
session sponsor
•Touch-a-Bus 
promo at games
•Seat upgrade 
sponsor
•Ad in programs
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Dump the Pump 
“Tell a Friend” Campaign

• Refer a friend to PRTC’s 
New Passenger 
Questionnaire

• You could win a $20 
Starbucks card

• Your friend could win a 
$20 SmarTrip card
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Promoting Gainesville Routes
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• New Gainesville-Pentagon route 
started December 2016 (funded 
by NVTC for I-66 congestion 
relief)

• Direct mail to Gainesville homes
• Geo-targeted online and print ads
• Mailed information packets to 

Gainesville HOAs



Thank you!

Katy Nicholson
703-580-6114

knicholson@OmniRide.com
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