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Introduction

The Commuter Connections marketing campaign was built on a wealth of extensive research and
campaign experience. The FY2013 Marketing Communications Plan and Schedule, distributed to
network members in August 2012, laid the foundation for FY2013’s marketing efforts. The strategy
behind the FY2013 marketing campaign reflects the current state of events for commuters in the
Washington metropolitan region and builds upon the research and findings of the following reports:

e FY 2012 Commuter Connections Applicant Database Annual Placement Survey Report

e 2011 Commuter Connections Transportation Emission Reduction (TERM) Analysis Report
e 2010 State of the Commute Survey Report

e 2010 Commuter Connections Guaranteed Ride Home (GRH) program Survey Report

e 2010 Bike To Work Survey TERM Analysis Report

Research, campaign experience, current economic factors and transportation challenges all contributed
to the planned strategy for FY2013; to convert Single Occupant Vehicle (SOV) commuters to alternate
transportation by raising awareness of:

e GRH as a commuter safety net, and;
e Ridesharing as real social networking.

The second half FY13 regional marketing campaign promoted:

e The cost savings of ridesharing and reminded commuters that GRH is a safety net in the event
they are left stranded at work due to unscheduled emergencies or directed overtime.

e ‘Pool Rewards incentives for SOV drivers to form or join new carpools or vanpools.

e Bicycling as a viable alternate way to commute, through the promotion of Bike to Work Day.

e The concept of going Car Free or Car-lite for a day, through the promotion of Car Free Day.

e The annual Employer Recognition Awards program recognized employers in the region who
promoted and encouraged the use of alternate modes of transportation.



About Commuter Connections

Commuter Connections is a regional network of transportation organizations coordinated through the

National Capital Region Transportation Planning Board at the Metropolitan Washington Council of

Governments (COG). Commuter Connections offers free services to those who work in the metropolitan

Washington area. Major services include ridematching for carpools and vanpools and administration of

the GRH program in both Washington and Baltimore. Through its Employer Outreach Representatives,

Commuter Connections also helps employers establish commuter benefit programs for their employees,

including teleworking.

Organizations represented in the Commuter Connections Regional Transportation Demand

Management (TDM) Marketing Group include:

City of Alexandria

Annapolis Regional Transportation
Management Association (ARTMA)

Fairfax City

Fairfax County Office of Transportation
National Institutes of Health (NIH)

Mass Transit Administration (MTA)

Northern Virginia Transportation Commission
(NVTC)

Potomac and Rappahannock Transportation
Commission (PRTC)

Virginia Department of Transportation Northern
Virginia District Office

TYTRAN

Virginia Department of Transportation (VDOT)
LINK

Virginia Department of Rail and Public
Transportation

Dulles Area Transportation Association (DATA)
Tri-County Council for Southern Maryland

Cornerstones of the Marketing Program

Virginia Railway Express (VRE)

Washington Area Bicyclist Association (WABA)
Washington Metropolitan Area Transit
Authority (WMATA)

Arlington County

Maryland Department of Transportation
(MDOT)

Vride

General Services Administration (GSA)

District Department of Transportation (DDOT)
Loudoun County Office of Transportation
Services

Maryland State Highway Administration
Montgomery County Ride On

Montgomery County Commuter Services
Northern Neck Rideshare/PDC

Rappahannock Area Development Commission
(RADCO)

Rappahannock-Rapidan Regional Commission

The key products and services that are featured in the marketing program include the GRH and

Ridematching programs. Both of these programs are critical to growing the regional database and

making it easier for commuters to find and maintain shared ride arrangements. Other areas included in

marketing outreach include transit, bicycling and teleworking.
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The objectives of the program are to:

Create a platform that promotes all network products and services individually, while reinforcing
the support provided by the umbrella program of Commuter Connections.

Raise awareness of the Commuter Connections network and position it as the region’s first
resource for alternatives to driving alone.

Promote awareness of Ridematching services among commuters and increase applications for
the program.

Promote awareness of the GRH service among commuters and increase applications for the
program.

Use special events such as Bike to Work Day and Car Free Day to encourage commuters to use
the occasion to try an alternative form of transportation.

Recognize employers in the region who promote and encourage the adoption of SOV commute
alternatives.

Brand Character

The Commuter Connections network wants to be perceived as a network of organizations working to

improve commutes. Through the Commuter Connections online ridematching system, commuters

registering for the service will be given direct access to others who are looking to carpool along with

access to commute routes and options. As more people share the ride to work, they collectively affect

the commute in a positive manner for the region through less traffic congestion and cleaner air.



FY13 Second Half Regional TDM Media Campaigns

The second half FY13 media campaign promoted Ridesharing and GRH from February through June
2013. Radio was the primary media for this campaign with spots running for a total of sixteen weeks.
Television ran for seven weeks and online banner ads for thirteen weeks.

Value Add Promotions

Rideshare

In addition to paid media spots, over $118,070, (an additional 27%) was negotiated in no charge
promotional media value. Radio and TV stations provided value add for Rideshare during the campaign
to include five traffic sponsorships per week on WAFY, WWEG, WFMD, and WFRE; bonus spots at no
charge on WBOB, WFLS, WJLA, WUSA, WILC, and Comcast; 70,000 bonus impressions on NBC4; and
eighty :30s promotional announcements and a custom promotion on WRQX .

WRQX Custom Promotion

Radio personality Chili Amar voiced :30-second pre-recorded (to sound live) spots to encourage
commuters to enter positive car pool/rideshare stories for a chance to win a $100 gift certificate to
Chevy’s Restaurants.

WRQX :30 “promo” copy
Find real people, real conversations, and real savings. With over 15,000 commuters looking to

share the ride, Commuter Connections can get you started, and it’s free! Visit Commuter
Connections dot org or call 800-745-RIDE. Want to win a Chevy’s $100 dinner gift certificate?
Go to MIX1073FM.com, contests, and tell us your most unique, fun, and positive car pool story
for your chance to win! Chevys invites you to experience the freshest of Mex! From handcrafted
margaritas to fajitas hot off the mesquite grill served with hand-made tortillas, Chevys Fresh
Mex is the ultimate fiesta! Go to MIX1073FM.com, contests, and enter today!

One lucky winner each week, over thirteen weeks, received a $100 gift certificate to Chevy’s
Restaurants. Total prizes awarded were valued at $1,300 and supplied by Chevy’s Restaurants.

GRH
Radio stations provided value add for GRH that included bonus spots at no charge on ESPN and WTOP,
and 40 billboards on WASH, WWDC, WITH, and WBIG.
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FY13 Second Half Ridematching Campaign

it counts as social networking.

COMMUTER iy CONNECTIONS'

COmMMUtErCANNECtions.org

Find Friends
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we've got 30,000 to share.

COMMUTER gy CONNECTIONS

rommuterconnertinns.org

The second half of the FY2013 campaign promoted
ridesharing as a way for real people to save real

money. The messaging strategy stressed that along with
real savings comes an added benefit — real conversation.

Campaign creative was developed to highlight the contrast
between the ever-increasing pressure and chaos caused by
new technologies and media platforms with the calm
relaxation of sharing a ride. Messaging for the ads touched
on the benefits of getting back to the things that we value
most — what's real, such as conversations with real
people, real relaxation, and real savings.

The spots for radio and TV juxtapose the frantic pace of
the workday with its phones, messages, and email, with
the calm of a car ride with familiar faces. The message
highlights that Commuter Connections offers real people,
real savings, and real conversation. The call to action
directs viewers/listeners to sign up at
commuterconnections.org.



Media Objectives

The campaign to promote the

Ridematching program used a mix of

traditional approaches to maintain

awareness among commuters and

increase applications. Geographic

emphasis is being placed on middle and

outer ring commuters. With fewer

public transit options, ridesharing is a

preferred commute alternative for

commuters with longer commute

distances and times.

Target market (from FY 2012 Commuter

Connections Applicant Database Annual

Placement Survey Report):

35-64 years old (82%)

Washington Metropolitan
Federally Designated

Fraderick Non-Attainment Region
(County
Virginia
Marytand
Lougaum Mani gomery
County County
l-,.:;f'"ﬁ" Inner Core*
Cousty
ol
Fairtax Oy » s
b Middle Ring*
Prince Willam
Latvert
oy
Charies 1 Quter Ring®
County

*Lines showing ring areas are an approximation

of the geographical areas within each ring.

Geographic Sub-Areas - Inner Core, Middle Ring, Outer Ring

Caucasian (69%) and African-American (17%)

$80,000+ annual household income (71%)

Commute of more than 20 miles/30 minutes

Live in Virginia (60%) or Maryland (36%); work in D.C. (57%) or Virginia (27%)
Work for employers with 100+ employees (81%), with 1000+ employees (46%)
Work for federal agencies (67%) and private sector (20%)

Geographic Targeting

Washington D.C. DMA

Rideshare Spring Budget COG Cost
Radio $136,000
Television $100.000
Cable Television S 50,000
Online Banner Ads S 22,000
Total Budget $308,000

Gross Dollars

$160,000

$117,650

$ 58,825

$ 25,883

$362,358
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Radio

Radio was the anchor medium for the Rideshare campaign, with focus on exurb stations and D.C. news
stations. The campaign also reached out to Spanish-speaking commuters with spots running on
Romantica (WILC). The campaign was heard on the following stations:

e WAFY/WWEG (103/106.9 AC/Classic Hits)
e WBQB (101.5 AC)

e WFLS (93.3 Country)

e WFRE (99.9 Country)

e WFMD (930 AM News Talk)

e WRXQ (107.3 Adult AC)

e  WILC (900 AM Spanish)

The Rideshare radio campaign began airing in late February and alternated one week at a time with GRH
ads through the end of June. Ridematching radio was aired in both English and Spanish.

Ridesharing::30 “ Rideshare for Real 1” English
Sfx: Marimba iphone sounds, Blackberry sounds
Incoming email, Typing on keyboard

“You have 5 messages” (repeat/overlap)

Announcer: Is this what your day sounds like? Make a different connection. Through
ridesharing. Sfx: Car door closing. Audible sigh of relief.

The kind that involves Real Friends. Real Conversation, and oh yeah. Real Savings. Rideshare
through Commuter Connections. At Commuter Connections.org

Ridesharing::30 “ Rideshare for Real 1” Spanish
Sonido de Marimba del Iphone, sonidos de la Blackberry, correo entrando en el buzén de

entrada. Escribiendo sobre el teclado.
Tienes 5 mensajes

¢Es asi como se ve tu dia? Has una conexion diferente. Compartiendo tu viaje (Sonido: puerta
del auto/carro cerrandose y que se escuche suspiro de alivio)

Con amigos de verdad. Conversacién verdadera

iY claro!... ahorros de verdad.

Comparte el viaje con Commuter Connections, en commuterconnections.org

Commuter Connections te facilita conexidn gratuita con personas que pueden compartir el viaje
contigo en el area metropolitana de Washington

Registrate en commuterconnections punto org o llama al 1-800-745-7433



Radio

Ridesharing::30 “Rideshare for Real 2” English

Personl: Pin it, tag it, friend it, follow it, like it, tweet it, link it, text me, mail me, save me!
Announcer: You do it all day: link, connect, friend, follow. You find people who share your
interests and you share your ideas, work, or sometimes just a laugh...

Why not share your ride? Extend your social network. Find real people, real conversations, and
real savings. With over 15,000 commuters looking to share the ride, Commuter Connections can
get you started, and it’s free! Visit Commuter Connections dot org or call 800-745-RIDE.

Ridesharing::30 “Rideshare for Real 2” Spanish

Cuélgalo, etiquétalo, hazte amigo, siguelo, di que te gusta, tuitea, enlazalo, textéame, enviame
un correo, jsalvame! Lo haces todo el dia: Te enlazas, te conectas, haces nuevos amigos, y
sigues a alguien. Encuentras a personas que comparten tus intereses, tus ideas, trabajo o
simplemente sonrisas....

éPor qué no compartir el viaje?

Extiende tu red social. Encuentra gente verdadera, conversaciones verdaderas, y ahorros
verdaderos.

iCon mas de 15000 personas que viajan y buscan compartir el viaje, Commuter Connections te
ayuda a empezar y es gratis!

Visita Commuter Connections punto org o llama al 1-800-745-7433
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Television

A television commercial reinforced the radio spots with a depiction of tension building technology
distractions throughout the day, and then showing the relief/relaxation upon entering the carpool for
the commute home with a personable rideshare partner.

The commercial ran on a mix of stations including WJLA News Channel 7, WUSA News Fox 5, and
Comcast.




Internet Advertising

Internet advertising appeared on several key local media sites that performed well for Commuter
Connections in the past to promote the Ridematching program for the campaign. The web sites selected
were:

e  WIJLA.com (ABC 7 News)
e WashingtonTimes.com
e NBC4.com (NBC4)

e Interactive Network

Ads were placed on the Washington Times; on the home page, weather, traffic, and business pages of
WILA; and, on the news, weather, and traffic pages of NBC4. Various banner ad sizes ran from February

11 through June 30, with performance monitored throughout the campaign.

The ads used the Rideshare visuals with a call to action to visit commuterconnections.org.
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FY13 Second Half GRH Campaign

The second half of the FY2013 campaign promoted Guaranteed Ride Home as a guarantee for your
commute, elevating ridesharing to a no-risk commute alternative.

— B
- =T

(T youridesnare.)

Guaranteed Ride Home'. Register today!

Guaranteed Ride Home'. Register today!

COMMUTER \gy CONNECTIONS

w 745 mu( - COMMUTER  CONNECTIONS

Live :15s radio reads reinforced the message that in case of emergencies or the need to stay late at work
arises, GRH provides a guaranteed way to get home.

Media Objectives

The Guaranteed Ride Home program campaign focused on raising GRH awareness among commuters
and increasing applications for this program. GRH leverages alternative transportation by removing one
of the perceived problems, how to get home in case of an emergency.

Target market (from 2010 Commuter Connections Guaranteed Ride Home (GRH) program Survey

Report ):
e 35-64 years old (82%)
e Caucasian (69%) and African-American (17%)
e $80,000+ annual household income (80%), $120,000+ annual household income (50%)
e Commute of more than 36.2 miles / 63 minutes
e Livein Virginia (60%) or Maryland (36%), with emphasis on Prince William (11%) and Fairfax
Counties (14%); work in D.C (57%) and Virginia (27%)




Geographic Targeting

Washington D.C. DMA

GRH Spring Budget COG Cost  Gross Dollars
Radio $132,000 $155,298
Total Budget $132,000 $155,298
Radio

Radio is being used exclusively for the GRH campaign. Focus is on D.C. stations using a mix of genres
including sports, news, rock, and Adult AC with the campaign running on the following stations:

e WTOP (103.5 News Talk)

e WBIG (100.3 Oldies/Classic Hits)
e WASH (97.1 Soft Rock)

e WWNDC (DC101.1 Rock)

e WITH (Hot99.5 Adult AC)

e ESPN (980 AM Sports)

The GRH radio campaign began airing in early March and alternated one week at a time with Rideshare
ads, continuing through the end of June. The following spots promoted GRH for the second half of
FY2013:

Guaranteed Ride Home: live :15 Dangling 1”

Left dangling after sharing a ride into work? Get a Guaranteed Ride Home in case of emergency. Visit
commuterconnections.org to register for the Guaranteed Ride Home program or call

800-745-RIDE. Some restrictions apply.

Guaranteed Ride Home: live :15 Dangling 2”

Get home with the Guaranteed Ride Home program if you rideshare and are left dangling at work. Sign
up at commuterconnections.org. That’s Commuter Connections dot org or call 800-745-RIDE. Some
restrictions may apply.

Guaranteed Ride Home: live :15 Dangling 3”

Don’t be left dangling. If you rideshare, you can get an emergency ride home through the Guaranteed
Ride Home program. Sign up at commuterconnections.org or call 800-745-RIDE.

Some restrictions apply.
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Special Events

Bike to Work Day

Bike to Work Day continued its record-breaking trend in 2013, with increases in registration,
participation, sponsorship and media coverage. A total of 14,600 commuters registered for the May
2013 event in the Washington metropolitan region, an increase of 14.5%. The May 18" event also drew
a record number of local pit stops from 58 in 2012 to over 70 in 2013.

In preparation for the event, a sponsorship drive raised funds to pay for t-shirts for event participants,
pit stop banners, and print ads to promote the event. In-Kind sponsorships were also secured to provide
food, beverages, and prizes at many of the pit stops.

This year Bike to Work Day cash sponsorship drive reached a record-breaking total of $48,550, a 6.5
percent increase over 2012. In addition, in-kind sponsorships of $17,450, exceeded last year’s total
by13 percent.

Posters and rack cards were sent to employers and employees through various distribution
channels in order to create awareness and encourage registration. In order to continue to reach
diverse audiences, a Spanish version of the poster was created.

Radio advertising targeted adults ages 25-49, slightly skewed toward men, with a household
income above $30,000. A half-page, full color ad ran in the Washington Post Express
Wednesday and Thursday of the week preceding Bike to Work Day; and following the event a
congratulatory ad was placed in the Washington Examiner newspaper, thanking participants for
making Bike to Work Day 2013 a success. The latter was a make-good ad, as the original ad
failed to print due to publisher error.



Newspaper Ads

the S&P 500, on news that it
would buy ancther media com-
pany, Belo.

Investors have been debat-
ing when the Fed will begin
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attacks, a suicide bomber on &
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which they
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BIKE TO WORK DAY 2013 FRIDAY

REGISTER AT

stores including 1GA, Thriftway
and Price Chopper in 24 states,
contends that the potato growers
banded together in 2004 to illegally
inflate prices in a scheme akin to the
petroleum-producing OPEC cartel,
reducing planting acreages and
destroying potatoes, all to restrict

as potatoes that are processed into
golden fries, taterdots and other
prodhucts and sold in freezer sections
of the group's stores.

United Potato Growers of Amer-
fea has organized growers in 15 states
— it has members in Alaska, Califor-
nia, Coloraco, Florida, Idalio, Karsas,

OR CALL B0O-

sought to boost costs of Americak
mestpopular vegetable.

“None of the defendants ... is enti-
tled to the limited protections found
in the CapperMolstead Act for their
efforts to restriet potato supply and
fix prices,” wrote Patrick J. Stueve,
the groeer’s lnwyer in Kansas City.

sense next Wednesday, when
the bank releases its policy
statement and Fed Chairman
Ben Bernanke holds another
news conference. - AP

NEWSMAKER

J. SCOTT TARRANT

Tarrant was promated to president of
RRD International, a Rockville bietech-
product-development company. He
nas been chief business officer since
2010, when he joined the company.
Previousty, Tarrant was executive vice
president of global sales and market-
ng for Xceleron,

RECOVERY

Retail sales jump 0.6 percent in May with help from autos

By Martin Crutsinger
The i

toef Press

Amerieans steppedup purchases
at retail businesses in May, spending
mere on ears, home improvements
and sporting goods. The gain shows
consumers remain resilient despite
higher taxes and could drive faster
growth later this year

The Commeree Department said

06 percent in May from April. That's
up from a 0.1 pereent gain the previ-
ons month and the fastest pace since
February

‘The April gain was led by a L8 per-
cent jump in auto sales, the biggest
increase in six months. Exclud-
ng volatile autos, gas and building
supplies, core retail sales rose 0.3
percent. That's slightly higher than
the 0.2 percent April increase,

Sales inereased at hardware and

general merchandise stores, but fell
at furniture and appliance stores.
Separately, the Labor Department
2aid the number of Americans seek-
ing unemployment benefits dropped
12000 last week to a seazonally
adjusted 224,000, The decline sug-
gests steady job gaine will endure.
The retail sales report is the gov-
ernment’s first look each month at
consumer spending, which drives 70
percent of economie activity:

‘The number of officials punished by the Communist Party in China over a scandal in
were extorted by real-estate developers after being secretly filmed in
women, the official Xinhua News Agency said Tuesday. i4r;

JPMorgan lays off
84 in Falls Church

The ax is flling at JPMorgan
Chase & Co. in the DC. area. The
New York financial services giant
will be laying off 84 people in iis
Falls Chureh morigage servieing
offiee July 6,

The local cuts are among about
L2000 nationally, which will be
spread across several JPMongan
mortgage servicing offices.

Homestead to be bought
by Omni Hotels

By the start of next menth, one of
Virginia's most renowned and his-
torie resort= iz 2ot to change hands,

Omni Hotels &  Resorts
ammounced Wednesday it has
reached a definitive agresment to
acquire and operate five proper-
ties affiliated with the owner of the
Homestead in Bath County.

Thursday that retail sales ineveased

BIKE TO WORK DAY 2013
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Web Site

BIKE TO )>-
8

WORK
2013

FIRST TIME RIDER INFO

bike to work day

2013

EMPLOYER RESOURCES EVENT INFO REGISTER NOW  SPONSORS

Bike to Work Day

On Friday May 17, 2013 Commuter Connections
and the Washington Area Bicyclist Association
invites you to join over 10,000 area commuters for
a celebration of bicycling as a clean, fun and
healthy way to get to work. Attend one of over 70
pit stops throughout D.C., Maryland, and Virginia
to receive a free T-shirt, refreshments, and be
entered into a raffle for a free bicycle!

REGISTER NOW

Bike ©.
Arlington

€Y

Seventy pit stops will host Bike to Work Day
events throughout D.C., Maryland and
Virginia. Take a break at a pit stop on your
way to work for lots of food, fun and prizes.
Register now, it's free!

Read more

Bicycle commuter convoys are forming now
for Bike to Work Day on May 17th. All
bicyclists are welcome to join the free
convoys and there’s no need to sign up.
Convoys are led by experienced bicycle
commuters. Read more

Use the Washington Area Bike Forum to
find a ride buddy for Bike to Work Day or
join an online discussion about bicycling in
the Washington, D.C. area.

Read more

Download a PDF please of the Bike to
Work Day 2013 event poster. Email it to
your family, friends and co-workers.

Sponsors

City Bikes

s

‘nlcvc\e

gTioNe

Bike to Work Day organizers wish to thank
our generous sponsors who help make this
regional event possible. Please visit our

Bike O @&
Arlington ExpressLanes

<2

TWINBROOK Q)
FO9K " sarrott.

@ o

CRYSTALride

ecurlty Tech Germany

DigitalGlobe

WABA's adult bicyclist education
opportunities are available for a wide range
of skill sets from beginner to advance

BicyclePASS B b

PARKING AND SHARING SOLUTIONS

TiIMBUKZ

GREEN GURU

oow

w@g.



Poster Poster- Spanish

dia de la BICICLETA PARA IR AL TRABAJO
VIERNES

BIKE TO WORK DAY 2213 FRIDAY

REGISTRESE EN BIKETOWORKMETRODC.ORG O LLAME AL 800-745-7433
Registrese previaments antas  Visi biketowsrkmetrodc.org para saber mis bike to mrk;i;i_\;

detalladamente las ubicaciones de saliday los hararios

REGISTER AT BIKETOWORKMETRODC.ORG OR CALL 800-745-7433

Visit biketoworkmetrodc.org for

er by May 10 for
Frea T-Shirt*
and Bike Raffle!

FREE FOOD, BEVERAGES AND
GIVEAWAYS AT ALL LOCATIONS

T-Shirt

ble at pit stops to first
12,000 wha register.

70 Bike to Work Day pé located
in 0.C. Maryland, and Virg

del 11 de Mayo para usa camiseta
gratis®,y el sortes de

COMIDA GRATIS,

i omsEqu RO

EN TODAS LAS UBICACIONES

isponibles en las
2 £ 043 De La Bicicleta Para Ir A1
Trabajo wst3 financiado tambi

Virginka,y del goblerno federal.

Rack Card

bike to work &)
2013

REGISTER AT

K NORKMETRO

OR CALL 800-745-7433

gister by May 10 for
-Shirt* and Bike Raffle!

FREE FOOD, BEVERAGES AND

L LOCATIONS

e to Work Day pit
Maryland, 3nd Vi

BIKE >-

TO WORK

20130

-
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Pit Stop Banner

% BIKE
bike to work day, TD WORK

VRE Station Parking Area
6:00am to 9:00am

commuren(peonmecrions A58 A\a;‘\;lott

WABA

capital -
bikeshare goDCgo

. A'Elicvcfe!—; PACE . ~

Arlington TWINBROOK
Register at or call
BIKETOWI 800.745.7433

-

1. VERNON TRIANG
Bardeys and Puoty, Sth & K Streety

District of Columbia Councilmember, Tommy Wells



Social Media
Facebook and Twitter were used to engage with commuters and drive registration to the
website.

!'9‘_] Ruth Baumann Lamy Find Frie

facgbuok S Scarch for people, places and things

BIKE TO )-
WORK

a

—{~.1 =] Bike to Work Day

1,009 likes - 127 talking about this

Non-Profit Organization
Registration for the Bike to Work Day 2013 event will begin March 4th.

91,000 G Ah

About - Suggest an Edit Photos Likes Videos

B Post [ Photo / Video Recent Posts by Others on Bike to Work Day See All
Write something..
Likes
E Bike to Work Day .
E 38 minutes ago W &, National Capital Region Transportation Planning
Q Board e ke

Non-Profit Organization

Coolest baby ever enjoying a banana on Bike to Work Day!

Commuter Connections
== Non-Profit Organization o Uike

|
:

Foliowing

Followers.

Favorites Commuter Connections
@BikeToWorkDay

- Commuter Connections Is a regional network of transportation
R organizations coordinated by the Metropolitan Washington Councll of
Follow Commuter Connections Govemments.

Washington DC - biketoworkmetrodc.org

Commuter Connections ks ToWarkDay
More than 14,500 registered for Ehka to Work Day 2013, a 15%
il increase over last year. On behalf of Commuter Connections,

thanks for biking!
xpand

Commuter Connections & kuToWork M
#BTWDC is the hashtag to use mmurrow for Bike to Work Dny in lﬁl!
Metropolitan Washington DC region. We look forward to your tweets!

Commuter Connections 5 keiowo y Ay
Beautiful weather perfect for b-cychng is expected this Friday May
17th. Enjoy!

Woridwide Trends - Change e

¥FollowMeTheVamps

View all photos and videos

Commuter Connections &

Mis15Debilidaces
Erandomhashtagtor ames

Xbox One
¥BelisbersWantToBeYourSmilaJustin
#EstipidasYSensualesGanas

Alpar Potuk Fenerbahga'de

MwolohommpﬂmmmBmameDay May 17th to

sl romote bicycling to Metro and taking Metro to work.

-wmata.com/about_metro/ne__...
Expand

m DommutarCnnm:tinm
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Blogs
Bloggers created more buzz about the Bike to Work Day event.

UsePaten to: | TN gunavt Protos 8 Vicsos ‘mpoamgwnl/umam Join | Sign In

RestonPatch s«
Local every day in Sesfon VA~
Love It, Going Green

Friday is Bike To Work Day

Reston Town Center will be one pit stop along the way as thousands will rice their bicycles to
work this week.
By Karen Goff Emad the author May 14, 2013

[f=crmed (2 | WTeest| s F Emait i Print @ Comment

More than 10,000 Washington, DC-area
commuters are expected to use pedal power fo
get to work on Frigey for Bike to Work Day
2013

A

n
s
Al

EAXTH
S MAT 31

Washington area events are organized by
Commuter Connections and the Washington
Area Bicyclist Association, who say that biking
to work has benefits for both employees and
employers. Among them: reduced hesith care
and parking costs.

There will be 70 “pit stops” around the metro
eres, including one at the Reston Town Center
pavilion

Pit stops will feature free T-shirts,
refreshments, and a raffle for a free bicycle.
The Town Center pit stop is sponsored by
Reston Association and the Reston Bike Club. It runs from 6:30 8.m. to 9 a.m.

@ Upload Photos and Videos

To register for the raffle in advance, click here.
To see a map of all area pit stops - you can stop at several on your way o work - click here.

Do you commute by bicycle? Give your Reston neighbors some tips in the comments
below.

Related Topics: Bike fo Work Day 2013, Reston Association, and Reston Town Center

Sponsorship
This year’s Bike to Work Day top level sponsors included:

BicycleSPACE

Bike Arlington

Capital Bikeshare

City Bikes

goDCgo

ICF International

Local Motion Alexandria
Marriott

Twinbrook by Nature
Whole Foods



» Media
BTWD was covered by radio and television in the weeks leading up to the event as well as the day of

the event.

ABC Channel 7 covered the event on “Good Morning Washington” with two interviews with Nicholas
Ramfos during their morning weather updates. Television coverage included the following:

5/15/13 WUSA CH9 W/Monika Samtani

05/17/13 ABC7 Good Morning Washington 5:45 AM
05/17/13 ABC7 Good Morning Washington 6:15 AM
05/17/13 ABC7 Herndon Local News

05/17/13 WUSACH9

On May 15™, Nicholas Ramfos joined Greg Billing of WABA for an_interview with Monika Samtani of
WUSA 9.

BIKE TO WORK DAY IS THIS FRIDAY

NO REGRETS I THOUGHT WE HAD A DEAL THE GREAT SALT DEBATE
T e e EhET E

On May 17th, the day of the event, two segments aired on ABC’'s “Good Morning Washington”
featuring Nicholas Ramfos, Director, Commuter Connections who spoke live from the action at the
Herndon pit stop. The segment was supplemented with a feature on the WILA website along with a
link to the Bike to Work Day website.
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BIKE TO WORK DAY
HERNDON, VA

Nicholas Ramfos, Director of Commuter Connections with ABC 7’s Adam Caskey
on Bike to Work Day 2013 at the Herndon, VA pitstop.

Bike to Work Day was covered in the media with radio announcements, newspaper and online articles
and social media via blogs, Facebook and Twitter.

A sample of some of the articles written are as follows:

5/14/2013 | CBS DC 10K Riders Expected for Bike to Work Day in D.C.
The Washington Post - Dr.
5/16/2013 | Gridlock Bike commuting increases in D.C
Maryland Dept of Participate in National Bike to Work Day on May 17,
5/16/2013 | Transportation 2013!
5/19/2013 | Downtown DC.org BID Bicyclists Turn Out in Force for Bike to Work Day




Bike to Work Day was featured in U.S. Department of Transportation Secretary Ray LaHood’s Fast Lane

blog.

United States
Department of Transportation

FAST LANE

The Official Blog of the U.S. Secreta

Home Archwves Profle  Commaent Polic
£ B He SRS Tace | Main Alhe 10 W iwent 33 (LTI © srors |

SUBSCRIBE

May 20, 2013
Bike to Work Day, big and getting bigger donal aotidin VS et
= a8

as bicycle commuting continues to grow
- 2 o Iberk 49 SEARCH

BIKE TO WORK DAY 2013 FRIDAY
-

commuters

10 Work Day, big snd getting
commutng Contrues to grow

Page 22
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Campaign Development

FY 2013 Second Half Regional Marketing Campaign
Direct Mail

A direct mail campaign was sent to a population of 550,000 residents of the Washington Metropolitan region,
ages 25-64, with household incomes of $75k and above. Targeted zip codes within jurisdictions that have shown
a higher propensity to rideshare, based on State of the Commute data, were sent the Rideshare mailer. Target
zip codes in other jurisdictions received the GRH mailer. The list of zip codes by jurisdiction that received the
mailers was posted to SharePoint. Total cost for printing, postage, mailhouse and list purchase was $97,491.

FOR RIDESHARING DR GUARANTEED RIDE HOME

Complete the form below, including sections A andior B and return teday or wisit commuterconnections.org.

Homs Addrass ‘Work Address

ity State Tip ity State Tip

Eounty of Basidance
Homs Phone Kumber

imail [Dptional

Which of the follwing doyoswsa tgpeb——--" -
Oomveskn: 3




Member Donated Placements

Members across the region provided donated space on buses and bus shelters to promote the

Rideshare and GRH programs.

Better Ways
ToWork! i

FAIRFAX

CONNECTOR

__A

PRTC
=L

Potomac and Rappahannock
Transportation Commission

MTA=

Maryland

Ride Smart
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Montgomery County Ride On Bus King

7 Better Ways To Work!

rideshure. and network realtime.

MARC Commuter Rail

(when youride commuteryail)

Guaranteed Ride Home. Register today!

Free ride home services for unexpected emergencies.




PRTC Ride On Bus King

CONSIDER US

YOUR SAFE  GuaranteedRideHome:

(if you rideshare.) i iy B RESE ESMSRETIN g SRETIONY

VRE Newsletter Print Ad

A color GRH ad ran in the March 2013 edition of Virginia Railway Express’ quarterly “RIDE” publication.

UNTHES OB

Uit P FIAESRITEY

Guararteed Ride Home . Regioner teday!

oy
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Commuter Connections Website Home Page Flash

To provide a fully integrated user experience, the Commuter Connections web site’'s home page was
updated with a new flash file to match the visuals used in the new Rideshare and GRH campaigns.

e e e TR

Br Brtaart of Bryen et mas Provdes Poae [emmter hevsions @ e Buiret of Lotwnda Werpiond sod Fryas

s Srtmnrt of Gryanset mas Provaas Frua [smmmter bis vhonss o fha Batret of (shonbs Waryond sod Vryes

Erop in effect then abrupt viap

CONSIDER US
YOUR SAFE
WAY HOME

(if you rideshare.)

hen stat s @ T i 0] of Caiietn Mary med sed Fogoa

Guaranteed Ride Home . Register today!

Bt Bemart o B s 4o ans Pt Fv Caminat o Bas s ghd % (84 0wt o (aiem s Weryend wed Trye



Pool Rewards

A ‘Pool Rewards employer contest was conducted to boost participation in the program. A contest flyer
was created and sent to employers in a mailing along with the ‘Pool Rewards rack card. The flyer
contained a custom URL which brought employers to a special contest landing page where employers
entered the contest online. The grand prize was an office party hosted by classic rock radio station,
WBIG. The grand prize contest winner was the Treatment and Learning Center in Rockville. The party
was held on June 26th and Clear Channel hosted the event with Skye, their daytime DJ and a promotional
team. Music and concert ticket prizes were provided by the station and lunch was catered by Hard
Times Café. Cash prizes were sent to the second and third place winning employers, BTI Security of

Rockville, and Easter Seals of Silver Spring.

LETYOUR HAR DOWN

N OR OTHER CASH PRIZES |

WELL BRENG THE MUSIT, FOOD, AND FUN

HELP US PROMOTE ‘POOL REWARDS WITHIN YOUR COMPANY FOR A CHANCE TO WIN
WWW.COMMUTERCONNECTIONS.ORG/POOLREWARDSCONTEST

'POOL REWSRDS COMMUTER { CONNECTIONS
R 1-800-745-RIDE

A series of 10 second reads were provided to the radio stations for recording. The reads encouraged commuters
to join a new carpool or vanpool through Commuter Connections ‘Pool Rewards and receive incentives.
Listeners were asked to go to commuterconnections.org to get more information.
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‘Pool Rewards Street Teams

In April 2013, Street Teams wearing black ‘Pool Rewards polo shirts attended three Earth Day events to share
with employees the benefits of ‘Pool Rewards. Custom wrapped miniature Hershey’s chocolates with witty
headlines such as “Bite Off Commute Dollars” and “Share with Friends” were placed inside bags stating "Bag
your drive alone ways & get rewarded”. The bags also included the ‘Pool Rewards rack cards.




‘Pool Rewards Street Team Promotional Items

your
drive alone ways
& get rewarded!

REW&RDS

tommutercon,

nections.org
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Sixteenth Annual Employer Recognition Awards

The Sixteenth Annual Commuter Connections Employer Recognition Awards program recognized employers who
voluntarily initiated worksite commute programs to assist their employees. Winners and nominees were
honored at an awards ceremony on June 25, 2013 at the National Press Club. Items developed for the event
included invitations, podium sign, program booklet, press release, print ad, and winner seals.

Invitation

TUESDAY, JUNE 25, 2013
8:30 a.m. - 10:00 a.m.

NATIONAL PRESS CLUB

The Metropolitan Washington Council of
Governments' National Capital Region
Transportation Planning Board

529 14th St. NW, Washington D 045
Corner of 14th & F * 13th Floor Ballroom
Metro Center * Exit onto 13th St.

uterconnections.orq/s

013, For questions contai cey Walker
9623327,

COMMUTER () CONNECTIONS

2 EMPLOYER
RECOGNITION

13AWARDS




Podium Sign

MPLOYER

E
%(3) RECOGNITION
A

WARDS

Program Booklet

COMMUTER $ ¢

Newsmakersin Commuting
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Employer Recognition Awards Winners

Incentives

commuterd’ ‘; s.0rg WUTER  CONNECT" ) m) National Institutes of Health
' w'\ / ;
L ._

o

\

‘“1‘. ca"ﬁr‘.’
W ‘o
> 4,

2 ()
WINNER

INCENTIVES

EMPLOYER

RECOGNITION *
){% AWARDS ‘*,;4
703 yo1o®

<y

\

(OVERNMEN)
# )
"I?ndou L

of

L to R: Award Emcee - Tommy Wells, District of Columbia Councilmember and First Vice Chair, National Capital
Region Transportation Planning Board; Accepted by Joseph Cox - Chief Transportation Services Branch, National
Institutes of Health; Presented by Brodi Fontenot - Assistant Secretary for Administration, U.S. Department of
Transportation

Marketing

COMMUTER  CONNECTIONS i

P { UNITED NATIONS
s ! N\, FOUNDATION

“MUTER *“‘u c“”&,

EMPLOYER
v,  RECOGNITION .
25, AWARDS )

L to R: Award Emcee - Tommy Wells, District of Columbia Councilmember and First Vice Chair, National Capital Region
Transportation Planning Board; Accepted by Richard S. Parnell - Chief Operating Officer, United Nations Foundation;
Presented by Sam Zimbabwe Associate Director for Policy, Planning and Sustainability District Department of Transportation



Telework

commuterconne

D

Start With Trust

SR CONNg,,

N o
< 2013
N z
s WINNER
3 )
v
%  TELEWORK 3
> g
°, EMPLOYER N
-. v,  RECOGNTON &
COMMUTER %, MWHARGS o¥

o
¥ng, uon“"*

L to R: Award Emcee - Tommy Wells, District of Columbia Councilmember & First Vice Chair, National Capitol
Region Transportation Planning Board; Accepted by Carrie A. Hurt - President & CEO, Council of Better Business
Bureaus; Presented by Dr. Jeff T. H. Pon Chief Human Resources & Strategy Officer, Society for Human
Resource Management
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Employer Services Sales Team Achievement

commuter

»

commuterconnections

CONNECTI

L to R: Presented by Scott K. York Chairman, Loudoun County Board of Supervisors and Chair, Transportation
Planning Board; Accepted by Jennifer D’Adamo and Deanna Reed, Prince George’s County Department of Public
Works and Transportation; Award Emcee - Tommy Wells, District of Columbia Councilmember & First Vice Chair,
National Capitol Region Transportation Planning Board

Employer Services Organization Award

erconnections.org

VIMUTER

erconnections.org

:ommuter

L to R: Accepted by City of Alexandria Deputy Director of Transportation Planning, Sandra Marks; Presented by Scott
K. York Chairman, Loudoun County Board of Supervisors and Chair, Transportation Planning Board



Wall Street Journal Ad

N

Congratulations

2013 Employer Recognition Awards Winners!

National Institutes of Health
Incentives Award

United Nations Foundation
Marketing Award

Council of Better Business Bureaus
Telework Award

Employer Recognition Awards honor companies advancing
. innovative commuter transportation and telework
benefit solutions for their employees.

A SMARTER

COMMUTER ( CONNECTIONS'

e commuterconnections.o

WORLD WATCH

4+ INDIA
Air Force Helicopter Crashes
Amid Flood-Rescue Efforts

An Indian air force helicopter
crashed Tuesday, killing at least
nine people on board, during a res-
cue operation in Uttarakhand, as
the death toll from floods and
landslides in the hard-hit northern
Indian state jumped to 807 after
127 bodies were recovered in the
pilgrimage town of Kedarnath.

The fallen MI 17 helicopter was
on a rescue mission near Kedar-
nath, Air Force spokesman Gerard
Galway said, adding that the dead
included five crew and three flood
victims, Officials said around 6,000
people were still stranded in Ut-
tarakhand, mostly in Badrinath, an-
other town popular with pilgrims.

Vibhuti Agarwal

4+ NICARAGUA
Chinese Canal Planner
Says Beijing Isn't Involved

The Chinese executive at the
center of an ambiticus $40 billion
plan to build a Nicaraguan canal to
rival Panama’s sought to quell skep-
ticism surrounding the project, say-
ing the Chinese government wasn't
involved and that he would ap-
proach major banks about funding it.

Telecommunications executive
Wang Jing also hinted at more de-
tails of the source of his own per-
sonal fortune, saying much of it
stems from gold-mining holdings in
Southeast Asia.

Mr. Wang is chairman and chief
executive of HK Nicaragua Canal De-
velopment Investment Ca, of which

TAXING DEBATE: Legislators from Taiwan's ruling party and opposition try to seize the parliament’s podium

he said he owns 100%. Nicaraguan
lawmakers this month gave the
Hong Kong company the right to
build a canal connecting the Carib-
bean Sea with the Pacific Ocean in
an effort to boost economic growth.
Lilian Lin

4 FRANCE
Nine Suspected Militants
Held in Antiterror Probe

French police arrested nine sus-
pected Islamist militants as part of
its antiterror investigations, offi-
cials said, a month after an attack
on a French soldier sparked re-
newed concerns over national se-
curity.

The police first arrested six
men considered "dangerous,” who
were allegedly plotting attacks
against high-profile officials. Police
arrested three other people Tues-
day morning in the Paris region re-
lated to another investigation on
anather group, also suspected of
links to alleged terror plots.

Inti Landauro

4 CZECH REPUBLIC
President Names Adviser
To Lead Caretaker Cabinet

The Czech president named one
of his economic advisers to lead a
caretaker cabinet, following the
collapse of the center-right govern-
ment last week amid a bribery and
abuse-of-power investigation.

The appointment sets the stage
for early elections as soon as this
autumn. The new prime minister-
designate, Jiri Rusnok, said his
government “won't make any stra-

tegic decisions” and would focus
on “basic day-to-day governing.”
Leos Rousek

4 IRAQ
Bombs Kill at Least 23

A suicide bomber blew himself
up among a group of demonstra-
tors complaining about a lack of
security in an ethnically disputed
northern Iraqi city, authorities said.

Irag is weathering its deadliest
outburst of violence since 2008,
with more than 2,000 people killed
since the start of April.

In Tuesday’s deadliest attack, at
least one suicide bomber deto-
nated his explosives near Turko-
man protesters who had set up
tents in the city of Tuz Khormato,
according to a spokesman for the
Salahuddin provincial governor.

Associated Press

4+ EUROPE
Farm-Subsidy Deal Nears

European Union negotiators are
pushing for a final agreement
Wednesday on a long-awaited
overhaul of the bloc’s €59 billion-a-
year ($77 billion) farm-subsidy pro-
gram that will cut funding to Eu-
rope’s largest agricultural
producers,

The proposed changes, which
have been under debate for years
in Brussels, come in response to
criticism that subsidies under the

current system mainly go to indus-
trial-scale farms and wealthy land-
owners, not the small farmers who
many say most need help.

Ashiey Dalton

Tuesday amid scuffling during a debate on whether a capital-gains tax on share trading should be revised.
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Additional Marketing

Commuter Connections Newsletter and Federal ETC Insert

The spring edition of the Commuter Connections six page 4-color newsletter was produced and distributed to
approximately 7,000 employers and stakeholders in May 2013. It is also placed in pdf format on the Commuter
Connections web site. Newsletters with a Black & White federal ETC insert are distributed in PDF form to federal
Employee Transportation Coordinators via GSA and also placed online at www.federaletc.org.

ETC UPDATES

Emplayee Transportation Coordinator

NIH MOVING 3,000 TO BETHESDA

Tssse 2, Vohsme 17 Spring 2013

In 2012, the amount of monthly pre-tax income that mass
transit commuters were able to pay for transit and vanpool fares
dropped from $230 a month to $125, while the tax- free parking
benefit for drivers increased by $10, to $240 monthly, based on
acost-of-living adjustment.

As a result of the recent *fiscal cliff” legislation, the
mass-transit commuter benefit was increased to $240,
retroactive to January 1, 2012. In addition, the limit was raised
to 5245 to be on par with the monthly parking benefit

“for 2013, there is no longer a financial bias in the federal
tax code against public transit use,” said Michael Melaniphy,
president and chief executive officer of the American Public
Transpor tation Association,

The $245-a-month transit commuter tax benefit will expire on
Dec. 31, 2013, unless Congress extends it to continue tomatch

the same level as the parking tax benefit, officials said

With the recent news that Yahoo! and Best Buy were
ending their telework programs, the question has been
raised as o whether teleworking is still a valuable
business practice.

If you look a little more in depth at the reasons these
companies ended their teleworking programs, you'll note
that both of them werne having financial problems and
needed Lo “get back to basics” by bringing everyone back
into the office. In fact, one CEO said that this move was
ot 2 comment on tebeworking but is what we need to do

for our company at this time”
S o0 pige 4

Sy
‘rw with one five story building, and build a 341,000 square foot

research facility and a 400-space parking garage

ONE THIRD OF FEDERAL WORKERS
TELEWORK DURING STORMS

With Hurricane Sandy and Snowmageddon affecting our region

in recent years, the importance of business continuity through
teleworking has been brought to the forefront once more.

“Me estimate that approximately onethird of the nearly
300,000 federal employees in the D.C. area telework on days
when the government buildings close due to weather," s ad
Thomas Richards, a spokesman for the Dffice of Personnel
Management (OPM).

While this is a great staistic and shows that teleworking is
important, OPM's latest annudl "Status of Teleworkin the Federal
Government” report to Congress, less than eight percent of
federal employees in the entire country telework on 3 reqular
basis. According to the report, *management resistance” is

cited as the primary barrier to tel eworking, closely followed

by technology.

Although it is dear that teleworking is important, there are still
challenges to its widespread use. Commuter Connections has
put together case studies that can help federal employers
understand how to build telework programs.

On the www.FederalETC.org website, case studies are avail sble
that explore what other federa agencies are doing. One such
case study is on the back

Contnud on back



Comprint Military Relocation Guide Newspaper

To remind military personnel of their commute options as they relocate, an ad was placed in

Comprint Military Publications’ special Relocation Guide section of their newspaper that was delivered to

several military bases in March 2013.

RIGHT AT HOME.

That's how we want you to be.

Take the first step and check out
ways to commute around here at
commuterconnections.org. It's easy
and stress-free!

COMMUTER Ky CONNECTIONS

A free service

commuterconnections.org
BO0.745.RIDE
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Appendix A Spring FY2013 Media Flow

Commuter Connections 2013 Spring Umbrella

Media Schedule: Specific Dates Spots Run (Week of)

Media Outlet Format Dial Position Campaign to Run |2/25| 3/4 [3/11(3/18|3/25| 4/1 | 4/8 | 4/15 | 4/22 [4/29| 5/6 | 5/13 | 5/20 (5/27| 6/3 | 6/10 | 6/17 |6/24
WTOP News Talk 103.5FM 3/4/13-6/29/13
E WBIG Oldies/Classic Hits 100.3FM 3/4/13-6/29/13
(L) _g WASH Soft Rock 97.1FM 3/4/13-6/29/13
= WWDC Rock DC101.1FM 3/4/13-6/29/13
WIHT Adult AC HOT 99.5FM 3/4/13-6/29/13
ESPN Sports 980AM 3/4/13-6/29/13
WILC Spanish 900AM 2/25/13-6/22/13
WAFY/WWEG AC/Classic Hits 103/106.9FM 2/25/13-6/22/13
B WBQB AC 101.5FM 2/25/13-6/22/13
"‘: WFLS Country 93.3FM 2/25/13-6/22/13
® & WFRE Country 99.9FM 2/25/13-6/22/13
:; WFMD News/Talk 930AM 2/25/13-6/22/13
= WRQX Adult AC 107.3FM 2/25/13-6/22/13
3 WILA News Channel 7 3/11/13-6/23/12
= 2 WUSA News Fox 5 3/11/13-6/23/12
o Comcast Cable Various Various 3/11/13-6/23/12
WJILA News/information wjla.com April 1-June 30
E Washington Times | News/information | washingtontimes.com |  April 1-June 30
g NBC4 News/information nbc4.com April 1-June 30
Interactive Network | News/information varies April 1-June 30




Appendix B Performance Results

Web Visits
Month FY 2012 FY 2013 +/- +/-%
Web Visits Web Visits
January 2.62%
9,521 9,770 249
February -1.89%
8,730 8,565 (165)
March -10.38%
12,847 11,514 (1,333)
April -0.88%
13,132 13,017 (115)
May -6.48%
15,472 14,470 (1,002)
June 5.92%
12,056 12,770 714
71,758 70,106 (1,652) -2.30%
Phone Calls
Phone Calls 800 745-RIDE
600
500
400
300
200
100
0 T T T II T T T T T T T
8888888888888 828888888535553
SUARNTINIPRIaTIIRsL g "ERER
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Rideshare Applications

Rideshare Rideshare
Month FY 2012 FY 2013 Change %
Applications | Applications
January 1,364 1,032 -332 -24.3%
February 814 823 9 1.1%
March 894 889 -5 -0.6%
April 982 733 -249 -25.4%
May 813 978 165 20.3%
June 752 1,418 666 88.6%
5,619 5,873 254 4.5%
GRH Applications
GRH FY GRH FY
Month 2012 2013 Change %
Applications | Applications

January 1,358 1391 33 2.4%
February 1,358 1,173 -185 | -13.6%
March 921 714 -207 | -22.5%
April 927 1029 102 11.0%
May 920 986 66 7.2%
June 713 674 -39 -5.5%
6,197 5,967 (230) -3.7%




Appendix C Bike to Work Day Media Placements

Television Interviews

Date Outlet Title linked to URL
5/15/2013 | WUSA CH9 W /Monika Samtani Bike To Work Day Is Friday
ABC7 Good Morning Washington
>/17/2013 5:45 AM Bike to Work Day Today
ABC7 Good Morning Washington
>/17/2013 6:15 AM Bike to Work Day Today
Bike to Work Day Today, Maryland and
5/17/2013 | ABC7 Herndon Local News Bike to Work Day Today, Mavyland and
Virginia
5/17/2013 | WUSA CH 9 DC Bike To Work Day Hits Record
Attendance
Radio
Date Outlet Title linked to URL
5/16/2013 | WAMU Friday Marks BTWD in DC
5/17/2013 | Total Traffic (Network) Sound b1tes.and text may be found on
page 5 of this report
5/17/2013 | WAMU DC Makes Progress on Bike Lanes

Print and Online

Date Outlet Title linked to URL

3/8/2013 | Falls Church Patch BTWD Registration Open

3/8/2013 | Notes on my Cycling Adventures BTWD 2013

3/19/2013 | Capitol Riverfront Blog 2013 BTWD Registration Now Open

Connected

3/27/2013 Communities/Montgomery Registration for BTWD 2013 Opens

3/28/2013 | ARL Notes Registration Open for BTWD

3/28/2013 | About.com Washington, DC Bike to Work Day in Washington, DC

4/2/2013 | Southern Maryland News Net Registration for BTWD 2013

4/2/2013 | SMNNEWNET.com Registration for Bike to Work Day 2013
Opens

4/3/2013 | goDCgo BTWD - Event Calendar

4/3/2013 | NoMa BTWD - Event Calendar

4/3/2013 | The Bridging Nations Foundation BTWD 2013 - Event Calendar

4/3/2013 | Town of Herndon Virginia Registration for BTWD 2013

4/3/2013 | WABA BTWD - Event Calendar

: BTWD on May 17 to Promote Bicycle

4/24/2013 | Region Forward BTWD on May 17 to Promote Bicycle
Commuting

4/25/2013 | Georgetown Patch Blkgshare Adds Two Georgetown
Stations

4/26/2013 | GeorgetownDC BTWD - Neighborhood Event
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5/1/2013

Clean Currents

BTWD Demystified, Courtesy of WABA

5/1/2013 | WABA BTWD Problems? We've Got Solutions.
5/1/2013 | PRTC Transit Bike to Work Day is May 17
. Why You Shouldn't Ignore All That PR
5/1/2013 | The Frederick News-Post About BTWD
5/2/2013 | Sierra Club - Washington DC Chapter | BTWD - Event Calendar
5/6/2013 | Bike Arlington BTWD - Event Calendar
5/6/2013 | Office of Research Services NIH Bicycle Program - 2013 BTWD Event
5/6/2013 | Potomac Pedalers BTWD - Event Calendar
5/6/2013 | Arlington Patch eé‘itlgton Celebrates Bike Month in a Big
5/7/2013 | Leesburg Patch S}:ilirrltysBlke to Work Registrants Receive T
5/7/2013 Clarendon-Courthouse-Rosslyn Arlington Celebrates Bike Month in a Big
Patch Way
Celebrating Nat'l Bike Month Around
5/7/2013 | Yahoo News Washington DC
5/7/2013 | Greater Greater Washington Bike to work and school, and much more
5/8/2013 | Georgetown Patch Georgetown Hosting BTWD 'Pit Stop'
5/8/2013 | WABA Plan your BTWD Via Metro
5/8/2013 | Georgetown Patch Georgetown Hosting BTWD "Pit Stop"
5/8/2013 | Connection Newspaper Register for Bike to Work Day
5/9/2013 | Connected Communities Mor_e Than 70 Pit Stops Will Host BTWD
Participants
More Than 70 Pit Stops Will Host BTWD
5/9/2013 | MWCOG.org Mor? Than 70 Pit Stops Will Host BTWD
Participants
5/9/2013 | MyMCMedia Bike to Work in Gaithersburg
5/13/2013 | DelRay Patch BTWD is Friday
5/13/2013 | Fairfax City Patch City to Host 'BTWD' Pit stop
5/13/2013 | The Washington Post - Dr. Gridlock | The week ahead
5/13/2013 | Department of General Services - DC | Bike to Work Day 2013
5/14/2013 | Potomac Patch BTWD Pit Stops Near You on Friday
5/14/2013 | The Washington Post - Dr. Gridlock Tips for Friday’'s BTWD
5/14/2013 | Active Life DC Featured Event: BTWD
5/14/2013 | The Washington Post Bike Commuting Way Up in DC
10K Riders Expected for Bike to Work Day
5/14/2013 | CBS DC i1nog CRlders Expected for Bike to Work Da
msinesses Sponsoring Pit Stop for
5/14/2013 | Falls Church News-Press BTWD Friday
5/15/2013 | Virginia Bicycling Federation BTWD 2013
5/15/2013 | The Washington Post Wilson Bfr1d2e trail encourages bike
commuting
5/15/2013 Montgomery wellness calendar, May 16 to

The Washington Post

23,2013




5/15/2013

Vienna Patch

Friday is Bike To Work Day 2013

5/15/2013 | The Hill is Home - Community News | Bike to Work Day — This Friday!
More than 12,000 Cyclists Region-wide
5/15/2013 | The Wash Cycle.com Sion up for BTWD
. . Register for AFA's ... Gateway Park as Part
5/15/2013 | Air Force Association of BTWD
5/15/2013 .
15/ The Washington Post -Local DC named sixth 'most bikeable' US city
. Biking to work gets a boost with annual So
5/15/2013 | South Maryland Newspapers Online MD event
. Register for AFA's Cycling Classic as Part
5/15/2013 | PR Newswire of BTWD
5/16/2013 | ABC News Blog Pro Tips for BTWD
5/16/2013 | The Washington Post - Dr. Gridlock Friday is BTWD
5/16/2013 | Silver Spring Patch BTWD Pit Stops Near You on Friday
5/16/2013 | Arlington Patch BTWD is Friday
5/16/2013 | Inside No VA Friday is ‘BTWD’
5/16/2013 | WABA One Last BTWD Reminder...
5/16/2013 | Best of Washington 12. 000 Commuters Will Bike to Work
Friday
What Is Your Elected Official Doing for
5/16/2013 | WABA BTWD?
. 0 . i
5/16/2013 | The Washington Post —ZDOCBcommunl ycalendar, May 16 Lo 23
. Montgomery community calendar, May 16
5/16/2013 | The Washington Post t0 23 2013
5/16/2013 | About.com - Washington, DC Bike to Work Day in Washington, DC
: | : :
5/16/2013 | Bike and Roll, Washington, DC gzr'lt a Bike for BTWD! Rent a Bike for Bike
5/16/2013 | US Environmental Protection Agency | Bike to Work
5/16/2013 | Maryland Dept of Transportation —I)—L‘ggitéc'l ate in National BTWD on May 17
5/16/2013 | Washington Post - Ashley Halsey Il | Bike commuting increases in D.C
5/16/2013 | ABC News.com PM Note: Pro Tips for Bike to Work Day
5/16/2013 | Huff Post Green Bike To Work Day 2013: Tips For A Green
Commute
5/16/2013 | Leesburg Today Bike To Work Day Scheduled Tomorrow
5/16/2013 | Virginia Connection Newspapers Brief: Bike to Work Day Is May 17
5/16/2013 | Maryland Dept of Transportation gglitéc'mate in National BIWD on May 17,
5/17/2013 | The Washington Post - Dr. Gridlock BTWD in Pictures
5/17/2013 | Georgetown Patch In Georgetown, a 'Bike Hub', Every Day is
BTWD
5/17/2013 | BLT: The Blog for Legal Times Lawyers Saddle Up for BTWD
5/17/2013 | DC List You Can Now Bike From D.C. to Pittsburgh
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Riverdale Park-University Park

Many cyclists joined a convoy from

5/17/2013 Patch Greenbelt to DC
5/17/2013 | Baynet.com Share the Road
DC Ranked Among Most Bikeable Large
5/17/2013 | Clarendon Courthouse Rosslyn Patch giiiianked Among Most Bilcable Large
5/17/2013 | Georgetown Patch In Georgetown, a "Bike Hub", Every Day is
BTWD
5/17/2013 | The Washington Post -Local Thousands participate in Bike to Work Day
5/17/2013 | The Washington Post -Local BTWD - A Day in Pictures
Bike to Work Day 2013 draws record
5/17/2013 | Gazette.net Bike to Work Day 2013 draws record
crowds in D.C. area
5/17/2013 | Potomac Local News 2013 Bike to Work Day
5/17/2013 | Fairfax County Virgina.gov gz(i)llrgax County Rides on Bike to Work Da
DES, Arlington Co. Commuter —
5/17/2013 Services Bike to Work Day 2013
5/17/2013 | Transportation nation DC Makes Progress on Bike Lanes...
5/18/2013 | The Frederick News-Post Hundreds gather for Bike to Work Day
5/18/2013 | Washington Post - Ashley Halsey III | Safety Reminders for BTWD
5/19/2013 | Standards Speaker.com BTWD touts cycling's benefits
Bicyclists Turn Out in Force for Bike to
5/19/2013 | Downtown DC.org BID Work Day
5/20/2013 Bicyclists Take to the Streets in
League of American Bicyclists Celebration of BTWD
5/20/2013 | Georgetown Patch DC Ranked 6th Most Bikeable Large City
5/20/2013 | US DOT - Fast Lane BTWD, Big and getting bigger
. . BTWD Breaks Ridership Record
5/20/2013 | Washingtonian (Slideshow)
5/20/2013 | Georgetown Patch DC Ranked 6th Most Bikeable Large City
5/21/2013 | Mother Earth News Bike Commuting Grows by Leaps and
Bounds
5/22/2013 | Connected Communities - Springfield | Springfield Joins BTWD
5/23/2013 | Belvoir Eagle Bike to Work Day celebrates commuting
alternative
5/24/2013 | South Maryland Newspapers Online tzovxloeris good. 4 wheels bad: Bicyclists go
5/24/2013 | South Maryland News Net Letter from Tri-County Council on Bike to

Work




