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• A portion of the revenue generated from the sale of 
recyclables is put into a recycling education fund
• Provides funding for recycling education research and 

programs
• Applies to residential and multifamily customers

• 97,300 Snohomish County WUTC Waste Management 
customers 

Recycling Partnership – WUTC, Snohomish 
County and Waste Management 
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Nate Nehring –
Snohomish County Councilmember – 1st District 
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Past Recycling Behavior Study – Key Findings 
Residents are highly motivated to recycle — they consider recycling to 
be a very important thing for themselves and their neighbors to do. 

Mixed paper and plastic were commonly found in the garbage.

Most cited barriers to recycling more for paper and plastic: 

• Mixed Paper
1. Paper may contain personal information
2. Confusion over whether some types were recyclable or not

• Plastic
1. Need to rinse or clean certain items before recycling 
2. Confusion over what types are recyclable
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WM Snohomish County Customers 
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Multicultural audiences

The Issue 
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2,300 
Speak Spanish 

90,000  
Customers 
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All WM UTC 
Customers

Target Audience

WM Snohomish County Customers 
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• Tested four outreach 
methods:
• Text club
• Door to door 
• Direct mail
• TV and online advertising

• 40% participants who 
recalled receiving our mail-
in tools changed their 
behavior.

• 30% participants who 
recalled TV advertising 
changed their behavior.

Target becomes aware of 
recycling

Target knows how 
and what to recycle

Target becomes loyal to 
recycling; influences 

peers; social norms 
develops

Target finds recycling 
easy, feedback drives 

long-term habit

Target consciously 
changes behavior to recycle 

correctly

Target develops personal 
connection; benefits 
overcome the barriers

Latino Behavior Study – Value of Multicultural 
Outreach 
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• Utilizes findings from a 
yearlong research project 
with the Spanish speaking 
community

• Preference for mail, TV 
and radio advertising 

• Created by Latinos for 
Latinos

Odas al reciclaje – Spanish Language Recycling Campaign  
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• Six week campaign featuring: 
PSAs, social media promotion, 
radio ads, and a printed direct mail 
recycling guide

• 4.19 million impressions
• National Waste and Recycling-

Best Public Education Program 

Paper Recycling Ad:
http://www.wmnorthwest.com/espanol/video/paper.htm

Odas al reciclaje – Spanish 
Language Recycling Campaign  

http://www.wmnorthwest.com/espanol/video/paper.htm
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Created by the 
community at 3 local 
events 

Odes to Recycling 
Mural –
Community Created 
Canvas
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Evolving the Odes 
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Importance of Education for Clean Recycling
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Keep Messaging Simple! 
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Collaborate – Approach 
Multiple Angles and 
Channels 



Thank you!

Joel Kohlstedt
Recycling Education Project Manager 
Waste Management PNW
jkohlste@wm.com

wmnorthwest.com
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