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_____ Inity Engagement
Campalgn (CEC)

blic information officers from local
vater and waste water utilities.

ctive of committee is to convey clear messages to
blic about issues that affect water quality/source
rotection, and our utilities, engaging our

1ents in behavioral changes.




' ore Topic Areas

Nater Promotion

Metropolitan Washington
Council of Governments




EC 15 Core Message

e Water o \@WATER
tection/ Water Use USE IT

. WISELY.

t Wlsely wateruseitwisely.com

Landscaping Guide

upport COG’s
drought messaging

Potomac Basin Drought Monitor

September 4, 2012



EC 2 Core Message

s, Oils, Grease — ABC News
annel 7 and Channel 8 this fall

'V ads; interview segment;
banner ads and ads on
hannel 7 website

3 It, Cool It, Throw It Away

DON'T LET g .
CLOG UP ypyp HEliarEA'f' r/l




CEC 3" Core Topic

= Promoting Tap Water
= Taplt,
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Businpaass County Joavermnmant  Owiing Sarvices B L

Find "+ =¢ Arlington
Tap Water On-The-Go!

Trmigy Flamssng s=d
ansgamani

Fngpaparing & Caphtal
Frijecms

P illias & Sainisnanis

It's
Drinking tap water can save you up to
$600 per year.

It's e
Arllngtnn 5 Tap Water Is tested
egularly for impurities.

It's Eco-Friendly.
Bottled water requires over 1.5
billion gallons of oil to produce per year.

-

So graha reusahle bottle and use the
tool to find a
Iocatiun near youl



http://www.tapitwater.com/�
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S 2 l@plt, value for our Region
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ic in local businesses

es plastic bottle waste
tomac Trash Treaty
= Anacostia Trash TMDL

m Promotes the great quality tap water our region’s
utilities produce.
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