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 Comprised of public information officers from local 
jurisdictions and water and waste water utilities. 

 
 Objective of committee is to convey clear messages to 

the public about issues that affect water quality/source 
water protection, and our utilities, engaging our 
constituents in behavioral changes. 

 



 Source Water Protection/Water Quality 
 
 Do Not Flush Messages 
 
 Tap Water Promotion 
 

 
 
 
 



 Source Water 
Protection/Water Use 
It Wisely 
 Landscaping Guide 
 Wayne Water Drop 
 Infrastructure 
 Support COG’s  
drought messaging 
 

 



 Do Not Flush Messaging 
 

 DEA Drug Take Back on 
September 29 

 
 
 Fats, Oils, Grease—ABC News 

Channel 7 and Channel 8 this fall  
 TV ads; interview segment; 

banner ads and ads on 
Channel 7 website 

 
 Can It, Cool It, Throw It Away 

 
 

 
 

 

 

 



 Promoting Tap Water 
 TapIt, www.tapitwater.com 
 

http://www.tapitwater.com/�


 Brings foot traffic in local businesses 
 
 
 
 Reduces plastic bottle waste  

 Potomac Trash Treaty 
 Anacostia Trash TMDL 
 
 

 Promotes the great quality tap water our region’s 
utilities produce. 
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