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Appendix 1: Survey Deliverables
Item 1: Survey Questions

Hello! The environmental offices of Prince George’s County, Montgomery County and the District of Columbia want
to understand how much their residents know about the Anacostia River, including what their beliefs and opinions
are about how healthy the river is, and who or what influences the river’s health. The findings of this survey will
help local governments enhance how they communicate about the Anacostia River and the smaller steams that
flow into it.

This survey is intended only for residents of Prince George’s County, Montgomery County and the District of
Columbia.

1. When you see, hear or read the word watershed, you know what it means. Yes, No, | am not sure.
2. Do you live in the Anacostia Watershed? Yes, No, | am not sure.

3. Do you know which watershed you live in? Yes, No, | am not sure.

4. If you answered yes to #3 (if no, skip to 5), my watershed is (fill in).

5. What are the first three words that come to mind when you think of the word “river”? (fill in)

6. When you hear or read about the Anacostia River, and/or the small streams that flow into it, you know where
they are. Yes, No, or | am not sure.

7. When you think about the Anacostia River and the streams that flow into it, this is what comes to mind:
a. Thriving (almost no pollution, it’s clean and fishable); | would feel fine swimming in it.
b. Provides habitat for fish and wildlife; and supports outdoor recreation.
c. | don’t really ever think about the Anacostia River.
d. Polluted water, but less so than 5 or 10 years ago.
e. Polluted water.
f. Other

8. Your County or City government spends money and resources to improve the conditions of the Anacostia
River. What do you think about that?
a. lassumed it did, and | am glad it does.
| assumed it did, but | don’t know what it does and don’t care
I have never thought about it.
| didn’'t know it did, and | don’t like this. We should not spend money there.
| didn’t know it did, but | am glad.

pooo

9. To what degree of an impact do you think the following activities you do at home have on the health of the
Anacostia River and/or the streams that flow into it.

A large negative impact, a mild negative impact, no impact, a mild positive impact, a large positive impact. |
don’t know

a. Fertilizing your lawn or garden with chemical fertilizers
. Applying pesticides or herbicides to your lawn or garden
c. Littering (like dropping plastic water bottles into storm drains, not picking up trash that scatters
accidentally.
d. Performing car maintenance and letting some materials flow into storm drains
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e. Having a mostly hard surface (like pavement) in my yard.
f.  Having mostly soft surface (grass) in my yard.
g. Picking up pet waste.

10. How often have you enjoyed activities (biking, running, walking, boating, kayaking, fishing, etc.) on or near the
shores of the Anacostia River and/or the streams that flow into it?
a. Never
Maybe a few times in the last 5 to 10 years
A few times per year
A few times per month
At least weekly
I don’t know where the river is, so | don’t know if | have.

-0 Q00T

11. Choose which sentence best describes you:

a. |don't really care about the Anacostia River and/or the streams that flow into it.

b. | value the Anacostia River and/or the streams that flow into it, and care that it is healthy, but | don’t
ever visit it or seek ways to help it thrive.

c. lvalue the Anacostia River and/or the streams that flow into it, care that it is healthy, and enjoy
visiting it, but | do not seek ways to help it thrive.

d. Ivalue the Anacostia River and/or the streams that flow into it, care that it is healthy, enjoy visiting it,
and | actively get involved in activities (like stream cleanups, or good lawn maintenance) to help it

thrive.
e. None of the above (feel free to add thoughts)

As a thank you for participating in this survey, we will draw one lucky email at random from each area (Prince
George’s County, Montgomery County, and the District of Columbia) for a total of three, to receive a $100 Visa
Card. If you would like to participate, enter your email here. This is completely optional and your email will not be
used for any purposes other than this drawing.

The following questions are to help us understand who took the survey and are completely optional.

12. Please select your age group.

a. 18-30
b. 31-40
c. 41-50
d. Over50

13. Please select your household income
a. Lessthan $40,000
b. $40,000-$75,000
c. $75,000-$100,000
d. $100,000 - $200,000
e. Over $200,000

14. | live in: (choose one)
a. Montgomery County
b. Prince George’s County
¢. Washington, DC

15. My ethnicity is best described as:
a. African American/Black
b. Asian
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Pacific Islander
Hispanic/Latinx
Native American
Caucasian/White
Prefer not to answer
Prefer to self-describe

S@E o a0

16. My zip code is:
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Item 2: Survey Promotional Content

SOCIAL MEDIA POSTS
It is recommended that each jurisdiction consider boosting one of the Week One posts for all three weeks for
$100 to their jurisdiction with no extra mileage radius.

Week One
#1 We want to hear from you. Please complete this brief survey about your local environment to help us plan our

outreach. If you provide an email, you could be selected at random to win a $100 Visa gift card. Survey ends
October 22. https://www.surveymonkey.com/r/Z6K93CY

#2 Enter to win $100! No purchase necessary. Complete this survey and if you provide your email, you will be
entered to win a $100 Visa gift card. Eligible to residents of the District of Columbia, Prince George’s County or
Montgomery County. Survey ends October 22. https://www.surveymonkey.com/r/Z6K93CY

Week Two

#3 Help us get better! Please take this quick survey about the local environment to help us improve
communication to you. It should take less than 10 minutes and you can enter your email into a random drawing
for a $100 Visa gift card. Survey ends October 22. https://www.surveymonkey.com/r/Z6K93CY

#4 We're working to improve your environment Please take this brief survey to help us serve you better. It should
only take 10 minutes, and, if you provide your email, you will be entered to win one of three $100 Visa gift cards.
Survey ends October 22. https://www.surveymonkey.com/r/Z6K93CY

Week Three

#5 Could you use some extra cash? Take our brief survey and enter to win $100 Visa gift card. No purchase
necessary and no catch. We will not use your email for anything else. Survey ends October 22.
https://www.surveymonkey.com/r/Z6K93CY

Week Four

#6 Time is almost up! Please provide your input on this brief survey about your local environment and be entered
to win $100. Survey ends October 22. https://www.surveymonkey.com/r/Z6K93CY

to-improv

<Jenvironimen
get better! 555N\

b
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WEBSITE TEXT/NEWSLETTER TEXT

INSERT DEPARTMENT NAME is working to improve the way we communicate with our residents. We are asking
INSERT JURISDICTION residents to take a brief survey about their local environment, so we can understand our
residents’ opinions and knowledge about our local environment. What we learn from this survey will inform how
we communicate with residents and give us a chance to track progress.
https://www.surveymonkey.com/r/Z6K93CY

Participants can enter their email address in the survey to be entered into a random drawing for one of three
$100 Visa gift cards, one for each participating jurisdiction (Prince George’s County, Montgomery County, and the
District of Columbia.)

Spanish Social media posts:

jAyudanos a mejorar! Por favor, realice esta encuesta rapida sobre el ambiente local para ayudarnos a mejorar la
comunicacidn con usted. Debe tomar menos de 10 minutos y puede ingresar su correo electrénico en un sorteo
aleatorio para una tarjeta de regalo Visa de $100. La encuesta finaliza el 22 de

octubre. https://www.surveymonkey.com/r/Z62NGWL

Por favor, realice esta encuesta rapida sobre el ambiente local para ayudarnos a mejorar la comunicacion con
usted. Debe tomar menos de 10 minutos y puede ingresar su correo electrénico en un sorteo aleatorio para una
tarjeta de regalo Visa de $100. https://www.surveymonkey.com/r/Z62NGWL



https://www.surveymonkey.com/r/Z6K93CY
https://www.surveymonkey.com/r/Z62NGWL
https://www.surveymonkey.com/r/Z62NGWL
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Item 3: Survey News Release

MEDIA PITCH/RELEASE

Officials from the District of Columbia, Prince George’s County, and Montgomery County released a brief, joint,
public survey today to understand their residents’ knowledge and opinions about their local environment. Survey
results will be used to inform messages about the local environment, including what each jurisdiction is doing to
improve it, and what residents can do, too. The survey is planned to be administered annually at this time, to track
progress over the next three years.

The survey, which is being administered and overseen by the Metropolitan Washington Council of Governments’
Anacostia Watershed Restoration Partnership, is for residents of the District of Columbia, Prince George’s County,
and Montgomery County only, and is available in English and Spanish here:

English- https://www.surveymonkey.com/r/Z6K93CY

Spanish- https://www.surveymonkey.com/r/Z62NGWL.

It is open until October 22, 2021. Participants can provide their email address at the end of the survey to be
entered into a random drawing for one of three $100 Visa gift cards, one per jurisdiction. Results of the survey will
be shared with local media and posted at each jurisdiction’s website.

SPANISH MEDIA PITCH/RELEASE
éQué Sabes Acerca del Rio Anacostia?

Oficiales del Consejo de Gobiernos del Area Metropolitana de Washington (COG), por sus siglas en inglés, del
Distrito de Columbia, del condado de Prince George's, y del condado de Montgomery publicaron hoy en conjunto
una corta, encuesta para entender las opiniones y el conocimiento de sus residentes acerca del

medio ambiente local. Los resultados de la encuesta seran usados para crear mensajes acerca del medio
ambiente local, incluyendo lo qué cada jurisdiccion esta haciendo para mejorarlo, y, también, qué pueden hacer
los residentes para ayudar. Se planifica hacer esta encuesta cada ano en estos mismos dias, para monitorear el
progreso en los proximos tres anos.

La encuesta, la cual estéa siendo administrada y supervisada por la Sociedad para la Restauracion de la Cuenca
Fluvial de Anacostia del Consejo de Gobiernos Metropolitano de Washington es solamente para residentes del
Distrito de Columbia, el condado de Prince George’s y el condado de Montgomery, y esta disponible

en Espanol aqui, (https://www.surveymonkey.com/r/Z62NGWL).

Esta abierta hasta el 22 de octubre de 2021. Los participantes pueden proveer su direccion electronica al final de
la encuesta para participar en una loteria para una de tres tarjetas Visa de regalo de $100, una por cada
jurisdiccién. Los resultados de la encuesta van a ser compartidos con medios de comunicacioén locales y
publicados en la pagina Web de cada jurisdiccion. El incentivo esta siendo dado por los consultores que estan
trabajando para apoyar al COG en este esfuerzo.


https://www.mwcog.org/environment/planning-areas/water-resources/anacostia-watershed-restoration/
https://www.surveymonkey.com/r/Z6K93CY
https://www.surveymonkey.com/r/Z62NGWL
https://www.surveymonkey.com/r/Z62NGWL
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Item 4: Survey Findings PowerPoint

1. 2021 Review

e o

What Did We Learn?
2022 Draft Plan Overview
Q&A

2021 Activities

Social Media Focus

Monthiy content calendars with
Imagery and infograpbics prowded o
paricipants had consistent maserial
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Paid Digital
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Key Communications Challenges Continue

Challenge 1: Differing priorities, differing needs

Group members must ba willing to compromise on their shared solution for
communication and outreach

What We Learned

Challenge 2: Diverse demographics and issues across the watershed
Messaging and activities are intentionally broad to be useful for all partners.

Challenge 3: Limited ability to devote to campaign effort

This is not a campaign. We're providing tools and resources that each member
«can use to enhance their work. Success depends on everyone.
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What We Examined in 2021

Social Media Results
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Survey Continues to
Supports Message
Pillars

Value the Anacostia
Keep it Clean
The Anacostia is Improving

Enjoy The Anacostia
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Plan Goals for zo22

Raise Awareness Enhance Partner Work
+ The valus the Expand and enhance sach
Anacostia River offers. partner’s wark by providing the
Y tools and resources ko support
them.

keeping it clzan and
hew.

- Opportunibios to cnjoy
the Anacostia River.

* Ihe continuad work
being done to improve
river canditions.
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How Can We Help You?
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2022

Planning
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What Are You Planning for
20227

Montgomary Gaunty

+ Programemstic - sivsam cisnupa, skem dran markig, sducation sbaut bag
resssatie bug givesaways., litkr messaging.

+ Trash g i the Anacostia; expesiment wifMies messageg
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Washingon DG
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* Webaites for remediation Anacoatia Resioration Gomidar
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How Will We Measure Success?

+ Survey a useful tool for measuring —
+ the mare years we doif, the more data we get, the
more valuable it is, let's continue
« helpful to see year-after-year how trends change,
showing valid pattems — need af least three years.
+ Social madia engsgement, quality of following —
measurement is hard, qualitative — pricing out a paid
senvice fo frack

Website hits?

Schedule/Next Steps
- Share datafresuilts
ovember |Rsnytumirert
= Raftelis revise plan
« Present plan, revise, obtain approval
« Implementation

* Survey, Evaluate

21
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Thank you!

PR
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Item 5: Communication, Outreach and Messaging Plan (Survey Section)

Research Results (2021)

Who Took the Survey

a. Montgomery
County

a. Condado de
Montgomery
b. Prince
b. Condado de
Georees county - :”\HC: Georaes _

. Washmgt%'\é c. W a:hmgu:jrz

0% 10% 20% 30% 40% 50%

0% 10% 20% 30% 40% 50%

The survey was open for four weeks, between September 27 and October 22, 2021. More than triple the number of people took
the survey in 2021 (1672) as compared to 2020 (516). Respondents’ locations broke down similarly to those of the previous year,
nearly evenly split between Montgomery County, Prince George’'s County and the District of Columbia. More than half (54%)
reported less than $75,000 in household income (25% in 2020). One-quarter (25%) reported between $75,000 and $100,000.
There was a dramatic drop in the number of respondents who reported an income of more than $100,000 (16% down from 62%
in 2020) and 5% reported having more than $200,000 (16% in 2020). In terms of age, 7% of respondents were over 50 years old,
down from 49% in 2020), 72% were 31-50 (up from 43% in 2020), and 21% were 18 to 30 (up from 7% in 2020).

1
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Knowledge of the Watershed in General

Eighty-five percent claimed to know what is meant by the term ) Chesapeak&mjm werer MISSISSIPPI RIVET serece
“watershed” (same as in 2020), however only 72% believe they live Prince Georgen R'V_ers'ig" creek ANacostia River
in the Anacostia watershed (11% were unsure). What's more patuxent ANACOSstia Watershedrock creek

perplexing was that only 29% claimed to know which watershed .
they live in (down from 70% in 2020), so it will be important to Potomacnortneast srancn Anacostia

repeat this message in 2022. There was a slight uptick (80% vs Montgomery watershed creeok Montgomery County
75% in 2000) of those who claimed to know where the Anacostia

River, and the streams that flow into it, are located. The word cloud Chesapeake Biz;eégggi/ae\s/;l';hlOrmWESt Branch
describes which watershed people said they live in. y

JTent piay birds Rwer Potomac Beliefs about the Anacostia River Health

iging limpid ature horse miky Fivers lakes
= . g ol + Fapotaarte About one-fifth of those surveyed said when they think of the
ishing swimming east river ajestic beauty DOALS milky way . o
babbling water ciear see Watershed river sewage life boto Anacostia, they think it's polluted, but less polluted than 5 or 10
Rivers hippos cos beautiful rve snges Majestic clear years ago. This is down from one half believing this in 2020. More
iver e ClE@N CIEAT stiies righ C IO AT nuving waie respondents said when they think of the Anacostia, they think it

provides habitat for fish and wildlife, and opportunities for recreation
. ] than in 2020 (43% up from 30%). Just 4% said when they think of
f!owmg waat rver FISHY e s WALEET Mississippi River the Anacostia they think of polluted water, which was down from
FIVET carping ClEAN cnvironment s ClEAI MAjESLIC 12% in 2020, suggesting far fewer people think of the Anacostia as

SWimmIl’]g Fast flowing Clear SODthing sea

poitued stinks VWALET FiSH ngn neaven PONULION fed rver polluted. The word cloud shows the top three words respondents
s00thing Majestic gges wer Crystal clear qeumos think of when they think of “river.” Though the number dropped
fish boAtS swimming boar Clear fOWING potomac mver significantly, still more than half (54%) of respondents report being
rivers pollution siow dearmajestic flowing water brook aware their government was making investments of time and

| WaYHEFCE’WSIN'IN-'L\-s'bDatS f'Sh-';_ui”E‘am" y resources to improve the Anacostia and they support it (down from
et o st fr sy 87% in 2020). Fewer people (7%) report not being aware this work

abege kayak wids smallfish Clear quiet was happening but are supportive of it (down from 9% in 2020).

Knowledge About Individual Impacts to Anacostia Health

More than half (53%) believe that fertilizing their lawn with chemical fertilizers and pesticides (55%) can have a negative impact
to the Anacostia’s health. Both of these are down from 2020 when the percentage was in the 90s. Nearly 60% were aware that
changing oil in the driveway and letting some flow into storm drains would have a negative impact to the Anacostia’s health.
Only 38% made the connection that having mostly hard surfaces on their property can negatively impact the Anacostia (down
from 88% in 2020) while 44% believe having soft surfaces positively impacts the Anacostia (down from 70% in 2020). About
half think that having soft surfaces either doesn't impact the Anacostia's health at all or has a negative impact. Nearly 47%
believe picking up pet waste has a positive impact on the Anacostia’s health (down from 82% in 2020) and 47% believe picking
up pet waste either has no impact, or a negative impact to the Anacostia's health (up from 25% in 2020).

Recreating Behaviors

Just 22% of those surveyed report recreating on or near the Anacostia at least weekly and identical to 2020, 39% report
recreating on or near the Anacostia a few times per month or year. Just 26% report recreating on or near the Anacostia only a
few times in the last 5-10 years. Lots of opportunity to message about the recreating prospects around the Anacostia.
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Valuing the Anacostia

When it comes to valuing the Anacostia, 35% say they care that it is healthy, enjoy recreating on or near it, and actively get

involved to make sure it thrives. A few less (30%) say they value the Anacostia, care that it is healthy, enjoy recreating on or
near it, but don’t actively get involved to make sure it thrives. And another 30% say they value the Anacostia, care that it is

healthy, but don’t enjoy recreating on or near it, and don’t actively get involved to make sure it thrives.

Some of the main takeaways from the survey are as follows:

+ Knowledge of watershed as a term, and awareness of the location of the Anacostia River is high. However, with 71% of
respondents unsure or unaware of which watershed they live in, there is a need to communicate the correlation of their
home habits to the Anacostia.

* With only half of respondents taking note that the Anacostia is improving, the messaging should focus on this point.

« There are opportunities to improve understanding of the relationship between hard and soft surfaces and Anacostia health
(meaning the concept of runoff); the impacts of fertilizers and pesticides, and the positive impacts that picking up pet waste
has on the watershed’s health.

« There is opportunity to grow the number of people who are both enjoying the Anacostia and actively doing things to help
make it thrive.

These results validate the necessary focus on four message areas, which began in 2020: Keep it Clean, The River is
Improving, The River has Value, and Enjoy the River.





